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FOREWORIi

With a growing number of school systems encouraging
consumers' education, more and more -teachers tare in
search of reliable teaching and background rnatetiers, both
print and nonprint. This guide is an effort to provide some
direction. While it is designed primarily to sefve dassroom
personnel, indNiduals involved in community consumer ac
tivilies will also find it helpful.
. The manuscript for this guide was preparedunder the
direction of Will1am L Johnston, director, Center for Con-
sumer Services, Oklahoma State University, Stillwater.
Nancy B. Greenspan, fbrmedrxvith the New Jersey Center
for Consumer Education Services, was the researcher.

Serving as ,an advisory committee were: Wiliam R.
Fasse, School of Home Economics, University of Arizona,
Tucson; Stewart M. Lee, editor, ACCT. Newsletter (Arrlirican
council on Consumer Interests) and:chairman, Depar,trnent
of Economics and Business Administration, Geneva College,
Beaver Falls, Pa., and Helen E. Nelson, director, Center for
bonsumer Affairs, University of Wisconsin-Extensioni Milk
waukee. -

For the Offfce of Education, Myrtle Bonn, senior pro-
gram officer, Office of Consumers' Education, was the
project officer.

O

Dustin W. Wilson, Jr.
Director
Office of Consumers' Educatiir
U.S. Office of Education
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INTRQDUCTION

Why Educatetonsurners?

The arena for consumer activity in the United States
has developed into a highly complex "free market system"
which demands knowledgeable and competent consumers

4 if it is to function openly, honestly and maintain balance in
an ever-changing social environment. This need to educate
consumers has been emphasized(and amplified during the
past 15 years by the greatest surde of "consumerism" this
country has ever known.

The task of educatiAg consumers has becoctr an
assumed responsibility of the 'school, of the casniudiy, of
government, of business, of industry, and of i'myriad of
public and private' agencies and groups. The '1*)It
loose network of varied and diverse. activities and efforte
which surprisingly embrace some common goals and basic
cokams.

What Is Consumerst,Educittlon?

Consumers' education, as defined by the U.S. Office of
Consumers' Education, is "an effoll to prepare conscimeit
fOr participation in the marketplace or for situations involving
use of resburces, public and private, by imparting the
understandings, attitudes, and skills which will enable them
to make rational and intelligent consumer decisions' in light
of their personal values, their recognition of marketplace
alternatives and social, economic, and ecological consider-
ations."
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1. Traditionally consumers' education:" bee fo'cused .on
Shopping -wisely,' managing persaiali and gamily finances:,
planning and budgeting expenditures. understanding both
'internal (ifalues, Ooals, arid ,relation itlpsf and eiterndl (ad-
vertising,, propaganda) mOtt aorli nd Xessulks, nialung
appropnate consumer decisiOns. Voiding of fraud
and deception, and fightinbatk w en necessary.

More 'recently emphasi teen placed on uriner-
standing, se'currng, and usj umir resources such as
health sere; Medicare and kt icaid. education. welfare and
Social Security' benefits. cdtn Only services, governmental
protective and enforcemetit encies. and .

Another purpose of eons mars' education is to prepare
corisUrdeit td function in the roader policymaking decisions
which may not directly impinge on the individual or faintly
unit Consumer' issues. such] as energy. utilities, .heusing;
advertiiing, prOduct safety. and' reqgulatory agencies are
stressed. The goal is to help individuals carry out the role of
consumer/citizen, with enthusiasm and confidence. but alio
with logic, fairness, and sesponsibility.

Howl:foei Consupere. E ducation Happen?

The.' process of oSnsurners' educatioritalfes piaci in
both formal and informal settings, In erementary and second-
ary:schools it may be presents), as a separate course, as.
units of study, in exiserig courses, or in fully integrated.

irgerdisaplinary programs. At the postsecondary level, in
Animunit51, colleges, .universities. end' adult education pro-

. /grams, constkriers education, is, designed both for epn-
1,4 sumers and for consumer educators. Many vanations. such

as-intemehips andtooperdeve efforts involving education;
govemfrientibpiness. are recent innovations in higher..edu-
cation.. ;

frifikrm ally, consumers' .ecluoition is accomplished
through omrhunity, programS,,counieling, consumer infor-

. matiohl reskontblorifianufaCtOrers and retailers.
and'amtanety of agbnoes and OrOAriizaltons. 4ctivities are
generally tailored to thd spedidi nee* and interests of the
sporisonrIg agency andkir thittfiet population,

. .

Demme and conducting consumers education, achy,-
tips. eithir...formal (in wool) or informal (out-of-school),
requires careful planning. Feicusing primanly on .those wtfp
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are exploring the field, or entering it for the first time, this
bodklet is meant to Ize a source of guidance and Immediate
retort:Tice.

What Are the Resources?
. p

Instructional references, resources, arrd teaching aids
for consumers' edusalion have been produced in abundance
in recent years. They include a variety of both pent and
nonprint 'materials, with a proliteratiort,of films, filmstrips,
multimedia kits, games and learning packages for classroom
and group instruction. Textbooks for all age levels and
references Irfr both profestional and general use are readily

. available. This booklet indudes a representative sample of
these materials, with priority given to0those copyrighted
1975 or later.* The reader should be aware that the list is
not inclusive+-it is only 'representaiive of the wide variety
and vast number of resources, references and instructional
materials 'for consumers' education available today.

First is a list of comprehensive meterials which address
most or all of the broad topics which follow. Next is a bnef
list of landiilark materials which includes GETTING AND
SPENDING; THE CONSUMERS DILEMMA," a'airection

e o1'55 reprints of books vpic.h pr pent the historical roots of
the consumer movement' in Ambrica. Vs is followed by a
topteal presentation of areat or study which include con-
sumer issues, cons umbr, behavior, olerscinal and family
financial management, improving buying behavior, human
services, and consum. ercprptection. Curriculum guidtis,
periodicals,frand other bibs oillphies complete the listing. A
detailed index wgi assist the, reader who is searching for

, more specific topical classification.

Meta is orepqrstsd pnot to 1975 aro Wed el CONSUMER EDUCATION BIBLIOGRAPHY end
FERENCE GUM ROA CONSUMERS (See 040010.0mos swoon toe dials 1
" Sea Landow/44one, sect oo to detests A /
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C9mprehensIve.
Resources

In organizing matenals into a broad topical,claesifica-
tion, many titles refuse to be categorized because of their
comprehensiveness. The resources and references listed,
here will serve as art overview of consumers' edwation, as
genera( references for the entire field, and' as specific
resources for each topic. ".

1.1 THE AMERICAN CONSUMER. 2d ed. Herbert M. Jolley and Robert
0. Herrmann. 1978. 528 pp. $9.92. McGrawHill Book Co.. 1221 Avenue of
the Americas, New York, N.Y. 10022.

High school consumers education textbOok which covers the consumer's
role in soaety, and in the marketplace, -bUyiiig goods and servicii,
finanoal management, taxes. seryas, and consumer assistance and
protection. Grades 9-12.

1.2 THE CONSUMER AND HIS DOLLARS, rd ed. David Schoenfeld
and Arthur A Natelia. 1975. 360 pp. $7.50., dcbook and study' guide-
amiable. Oceana Pubicabons. 75 Main Street. RIM!, ItY.143#2.

Textbook,which promotes inquiry and deductive thinking through activities
`Ouch require students 1p function competently in the marketplace. Grades
7-12.

t.3 THE CONSUMER AND THE AMERICAN 'ECONCIMY. William F.
Saalback. 1975. 5 booklets. each St 59. Teachers manual. $1.26.
Laidlaw Brothers. Thatcher & Madison, kWer Forest, II 60305

Booklets cover economics for the consumer, money and credit, rights
and protection. teaming to be a better buyer, and current issues. Grades
9-12.

1
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1 4 THE CONSUMER IN AMERICAN SOCIETY 6th ed Arch W
Troelsttup and E Carl Hall. 1978. 567 pp $15 95. -McGrawHolt Book Co ,
4221 Avenue of the Americas. New York, N Y 10022

.

One Ofthe standard college texts and teacher references in personal and
family finance A most comprehensive coverage of all topics generally

. included in consumers' education

1 $ THE CONSUMER IN THE MARKETPLACE. 2nd .ed. LeO'n Levy,'
Robert Feldman. and Simpson Saeserath 1976 $1'128 Pitman Publish'
ing Company. River Forest. III 60305

Second edition of a comprehensive high school text for consumer
economics Emphasis is on smart shopping and comparison buying
tactics. but covers all aspects of consumers' education. Grades 9-12.

16 COtISUMER EDUCATION IN PRACTICE. Elsie. Fetterman and
'Charles Manikin 1976 267 pp $10 96, paper S6 95 John Wiley & Sons.
Inc 605 Third Avenue. New York, N Y 10016 ,

Eighteen topics are covered with particular emphasis on consumer
problems and fraud. 32 govenlment 'agencies. credit. appliances, and
housing Grades 9-12. reference

CONSUMER EDUCATION SERIES 1977 5 units, each with 3
filinsinps. cassettes or doges, sprit masters $325.00 Buttenck Publishing
Company. 161 Avenue of the Americas. New York. N.Y ,10013

Presents the processes of consumer eduabon, role of the consumer.
planning. buying, legal, and the action process. Each module can be
purchased separately. $75 00. Grades 7-10

1 8. CONSUMER SURVIVAL KIT PUBLICATIONS. 1977 series, 26
booklets. approximately 24 pp each. $1.00 each, entire genes $26.00.
Publication lists of the 1975. 1976. and. 1977 biles free. Consumer
Survival Kit, P.O Box 1977. osisns Mills, Maryland 21117.

These booklbts contain information which was found espeaally useful in
ncepanrig the Public broadcasting Service Network series "Consumer
Survival Kit." There are 78 booklets in the 3year senes. which cover a
wide vanety of topcs.

1 9 CONSUMERS A PE%SONAL PLANNING READER Nancy Z
Snifter'. ed 1978' 361 pp 57.95 West Publishing Co., 50 West Kellog
Boulevard. St. Minn 55107

Ninety-three readings on 17 topics to supplement class work or as a
reference Grades 9-college

1 10 THE CONSUMER'S WORLD E Thomas Garman and Sidney W
Eckert 1974 451 pp $9.50 McGraw-Hill Book Co . 121 Avenue of trat
Americas. NeW York, N.Y 10022

2
-

et

,11.0.11

/"'



Aggressively presenti consumer 'issues, buying patfierns, buying guides,
money management, and the consuOier role in socioly an a worktext
formal designed for high school and Junior college level students. A
paperback practicum-workbook actompahms the text and is 'available for
$3.95 Grades 11-college.

e
III CONSUMER TAPES. 197 Audio Kit. $109 90 or each unit

' $5tt 95. Macmillan Library Service 866 Third Avenue. New York, N Y.
10022i

Tam' vats, each with 6 cassettes, offer r trot And advice by 43
consumer experts on how- to bape" succes Ily with today's complex
marketplace Kit emphasizes money manager ng, and-hi-Ws.
Grades 9-12. _..

> $

1 12 CONTEMPORARY CONSUMER SERIES. 197t:8 booklets, each
66.00. Teacher's manual available for pach booklet. McGraw-Hill Book

.'Co., 1221 Avenue of Americas, NO York, N.Y. 10022.
11

Each hava perforated section on student evaluative materials. The eight
topics include protection and the law. housing, furniture, and appliances,
transportation, understanding the marketplace, lood and clothing, health,
education, and recreabon, financial, security, andbnoney managemaM.
trades 9-111.

t13 CONTEMPORARY CONSUMER SERIES. 1975. 8 filmstrips with 8
cassettes i $200.00. McGraw-Hill Book Co.. 1221 Aventie of the Americas,
New York, N.Y. 10022.

Eight consumer diteinmas ace acted and left, unresolved so viewers
depend on goals and values for Individual answers. These filmstrips
correlate to the booklet series above and are available in eight separate
packages. Each contains 1 filmstrip, 1 cassette, 5 booklets, teacher's .

guide; $29.95. Grades 9-12.

1.14 ECONOMIC ISSUES' FOR CONSUMERS. 2d ed. Roger Leroy
Millar. 1978 494 pp. $15.95. West Pubrishing Co P.O. Box 526, St. Paul,
Minn. 55165. -

a
Pt consumer economic and family finance courses. tudents analyze
costs and benefits of consumer goods and services. instructor's manual
and study guide available. Upper grades-college.

, 1.15 ECONOMICS FOR CONSUMERS. 7th ed Lelarid J, Gordon and
Stewart M. Lee. 1977. 720 pp. $12.95. Van Nostrand Co.. 450 Welt 33rd
Street, New York. N.Y. 10001.

First published in 1939, this text emphasizes influences on consumer
behAvior (10 chapters) and also Includes the consumer's role in the
economy, the marketing and pricing process, personal finance,
btlymanship; and State and government activities. Instructor's manual is
+available. College.

3
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1 16 ECONOMICS FROM THE CONSUMER S PERSPECTIVE Leurs
Mandell 1975 279 pp $11195 Science Riisearch Associates. Inc . 1540 ,

Page Mill Road. Palo Alto. Cal 91304

Presents economic, theory in relevant formal to students as consumers
and'presents information on family and personal finance Instructors
guide available Grades 10-college .

1 17 ggNERAL BUSINESS CONCEPTS VALUES SKILLS Herbert I.
Lyon and John M Ivancevich 1976 568 pp $7 50 Harcourt Brace
Jovanovich, Inc 757 Third Avenue. New York, N Y 10017
.
Text includes consumer awareness, economic concepts, and personal
skills (money: credit, etc ) Grades 9-1P

1 18 'GditRAL BUSINESS FOR ECONOMIC UNDERSTANDING 11th
ed S Joseph DeBrum. Peter G Haines, Dein R Malsbary. and Anne
Scott' Daughlrey 1976 629 pp 58 48 (school, $6 36) South Western
Publishing Co , 5101 Madison Road, Cincinnati. 0,4 45227

An updated version -Includes many consumer topics Grades 7-12

1 19 HELP THE USEFUL ALMANAC FOR 1976-1977 ArthOr E
Rowse 1976 410 pp $9 95, paper $4 95' Qonsumer News Inc . 813
National Press Building, Washington. 2 C. 20045

Consumer information covering a wide range from additives to zirconium
Information makestfils a handy reference for class or library

1 20 ILLINOIS ,TEACHER OF HOME ECONOMICS Vol XIX, no
MaylJune 1976 47 pp $1 75, Illinois Teacher. 342 Education f3uilcang,
University of.111Mois, Urbana. III. 61801 4

Published 5 times a year This issue iricludea a-sertes of articles
addressing -consumer education and the ciVality of life

, .
1 21 INSIGHTS INTO CONSOMERISM Teaching ,Kit 51 25 ..0 C Pen.
ney Co . Inc , Educaliohal. Relations. 1301 Avenue of, the Americas. New
York, N.111 10019

Published twice a year, kits are 'available since 1974 Subjects covered
include women and credit, electricity, the energy crisis. redress, product
Safely. and metric IneziPenSive sources of leacher information on con-
sumer issues

t 22 LEARNING ACTIVITY PACKAGES FOR CONSUMER EDUCA
. TION Witham L Johnston. Joanne Primavera, Dianne MacOgnald. and

61 Betty Sullivan 1975. 12 minicourses $12 50 each in lopse.leaf-lormat,
Uhigraph Products. P 0, Box 24287, Seattle, Wash, 98124.

Portfolios contain lesson sheets for reptcduceon on 12 topics of personal
finance and buymanship Titles include Comparison Shopping, Credit'
Label* on *Food and Clothing, ansufner Rights and Responsibilities.

..

11.

tIt

.1



k
4

I

Advertising. Consumer Contracts, Housing, Budgeting, Inflation ,and
Recession, and them. Units are also available 45 booklets, $750 per
dozen. Grades -12. ., I-__

.

. 1.23 LOW-INCOME CONSUMER EDUCATION P30JECT 1975 15
filmstrips, lath 15 cassettes. Each Almstri d cassette, lesso plan,
script, dupicating:master. $15 00. Extension rsual Aids ,Pennsylvania
State University, 104 Agricultural Administration Ming, University Park.
Pa. 1E1602.

Each 14901 filmstrip contains a single concept budgets, credit. food
shottprig, and consurher protection Intended to show low-incoine people
how to manage money by becoming beast buyers, lessons can also be
used with young adults and middlincorne consumers Grades9-Adull

124 MATHEMATICS FOR THE CONSUMER. 2d ed. Roswell E Fair-
bank. Robert A. Schultheis, and Edwin B Piper. 1975, 362 pp. S4 95.

, Workbook $1.$39.' South Westerit Put:err:lung 00., 5101 Wkadison Road,
Cincinnati, Ohio 45227.

Covers an areas of consumer eduCatien which require math e00111/dabdh
skills including the metric system. Grades 9-12.

1 25 MODERN CONSUMER EDUCATION. Multimedia Kit 1970^with.
' . 1976 revisions. $260.70.' Modules, each $41.80-$79.20 Grolier Educe-

tonal Corp., Instructional Systems Division, 645 Third Avenue. Nip;
York. N.Y: 18022. . .

. .

A self-insjwcbopal program oriented around practical situations. %re. ., methods of inskuctionfe included. flawing with penodic comprehension
checks, taped narratives with test, and filmstrips with test. Packaged in
six modules which can be purchased separately. Food, Clothing and

. Sheller. Cars, Furniture and Appliances, grotecting Family Health and
Seciinty. You and The law, Ways to Handle Money,'and Ways to Shop
Grades 7-12.

t.26 MONEY MANAGEMENT BOOKLET LIBRARY. $3.50 Money Man-
agement Institute, Househot4 Finance Corporation, Prudential Ma.

"-re Chibage. III. 60601.

Twelve booldet's cover goals, children's spending, personal finance, and
buying major consumeoods. Each booklet may be purchased sepa-.

rately, 354 Grades. 94/idult,

:41\"".;1'
1^27.' PERSONAL FRANCE. 2d Ad. PaurG. Hastings aria -Netball J.
Mieia. 1977 608 pp. $12,96. McGrawHill Book ,Co., 1221 Avenue ofd
)he Americas. New York, N.Y. 10022. , .

Takes a business approach to subject. Revision has added consumerism.
women's careers, laws governing credit and Social Secunty, Medicare,
income tax, and private pensions. Grade 9-collei,e, tatketerence

5
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1.29 PERSONAL ECONOMICS Fred F Bartok and Echvaid B Lee, Jr
1977 436 pp $13 95 Holbrook Press, 470 Atlantic Avenue. Boston.
Mass. 02210

Geared for the community college student includes budgeting,
buying clothing, appliances. furnituni, enertainment. leisure; cars and

. housing. credit, insurance. investments, taxes, recordkeeping, retirement
and estate planning. Texvreterence

1 29 PERSONAL FINANCE FOR CONSUMERS Benjamin M Trooboff
and Fannie Lee Boyd 1978 310 pp $7 96, worksheet booklet. 5120
Teacher's manual available General Learning Press, 250 James Street,

.Morristown. N.J. 07960

Stresses the inWrelaboriship of spending, planning, values, goals. and
resources College.

1 30 PRETENDERS TO THE TH40141ETHE CONSUMER MOVE-
MENT IN THE UNITED STATES. Lucy Creighton. 1976. 142 pp $14
D .0 Heath, 125 Spnng Street, Lexington, Mass 02173

An objective and =wincing cntique of the consumer mobement on Ihe
United States Presents a comprehensive overview

1 31 SYLVIA PORTER'S MONEY BOOK Sylvia Boner 1976 rev ed.4"
1120 pp. $14.95 Doubleday & Co.. 501 Franklin Avenue, Garden City,
N Y 11531 (Also ivallable$95) Avon Books, 959 Eighth Avenue,
New York, 01 Y 10019

An elicyrsopedsC reference on money man(berrient.

1 32 YOU OWE IT TgyOURSELF 1974 A series of 10 16mm, color,
sound films, a mint each $200.00 per film, rental $13 00 each.
Consumer Education Development Co, Box 424. Storrs. Conn 06268

Each has format of a quiz show featurlig Allen Luddenras host. Teacher
aids aliailable'for each film ,,. .

6
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. Landmark Materials
. .

Today's wave of "consumerism" has no just haptienid.
1t is the result of gradual changes in our society and its

1 values o period of years. The resources listed here
-........--\ provide ba grourfd,a perspectivefor consumer te.'ach-

ers, leads . ,
1.

r

2.1 AFFLUENT SOCIETY. John Kenneth Gabralth.1958. 368 pp. 1971
paper ed. $2.95. HaughtomMiffltri Co., 2 Park Street, Boston. Mass.
02107. Also availabre. 1970 ed. $1.50. New American Library. 1301
Avenue of Me Americas. New Vont N.Y. 10019.

A animism of economic ideas and attitudes which have resUlted In
preoccOpakon with goad the manufaCtunng of wants while there is
an underinvestment in le.

.22 BUY NOW, PAY. LATER. Hillei Slack. 1962. 240 pp. Pocket Eiooks,
Inc.. New York 10020. Out of print. Available at most libradee.

Back s saubny o f consumer debt and consumer credit practices is one
of the pioneering efforts of the movement His thesis is that the consumer
who buys on credit is often "abused and deceived .. . and (sometimes)
outrageously swindled.: . .' ..

t '4.3 CONSUMER INTEREST. Persia Crawford' Campbell: Repnnt Of
1949 edition. 660 pp. $37.00. Amo Press, 330 Madigan Av'gritie, New
York, N.Y. 10017. \N .. :

.Dtscusses with 'forcefulness. objectivity, and sound analysis the effect of \
World Wars 1 and II and the Depression on the American standard of ?,

living.
P r \

11,

2.4 CONSUMER REPRESENTATION )N THE NEW DEAL Persia
. .

I

4
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Crawford Pampbell, Reprint of the 1940 eillon. 298 pp $15.08. AMS
Press, Inc., 58 East 131h Street. New York, N./, 40003.

An °bodily° and authbritauye contnbuttgp to consumer economics -
history. and literattlre: " ' ..

,

- .
'2.5 EDUCATION OF il4E.dONSPMER Henry Harm:: 1.924. 180 pp.
1Aaerrollan.,NewaYbrk 'Out di pen Mailable at most libraries.

i study and the consumpti011ibits of ihe'Arriertan people _

specifically in regard to food. shelter fitel, ani clothing An early, postibly
the first, book devoted to the education alba coniurner ,

I 1
,

- ' N.,

2.6 ENOUGH' THE REVOLT OF THEAMERI,CAN CbNSUMER Dons
Faber 1972 184' pp $4 95 Farrar. Sbus &)3woux, Inc., 19 Union
Square West. New York, N Y 10003. .

A porlulanzed history of America s consum)h/Plment beginning with
its first consumer advocate. Doctor Harm W

2 7 FOR RICHER OR POORER AN ORIGIVAIAANTHOLOGY Leo.
Stein, ed 1978, p2.00. Arno Press. 330 MadisorAvenue. New York,'

_

N Y 10017 .
.

A compilation of articles from 1850 to 1981; Considers the effects of
scarcity and abundance on price and purohases, and the impact of
administered prices on the traditional market interplay of supply land
demand .

4

,,,, ; . .
211" 28 GETTING & 'SPENDING THE CONSUMER'S DILEMMA Leon

Stem. ed 1976 $1195 00 ,Aria Press. 330 Madison Avenue, New York,
N.Y. 10017 1D.

. .
'.s .

Filty-frye bodks reprelert urrg the historical root of treaconumer's
- , 4 , ..

'' dilemma With _the exception of two .1976 ,anthdlogis 'the book, are
reprints of classical literature in the consumer held The' following six

...
listings's,* representative classics of the collectibri, and these aril now in
pnnt only in the Arno edition. Each of the 65 books may be puichased
separately. ' .

1.
, . 1 -- I .. Li." ,, . . IP

29 AMERICAN CHAMBER OF HORlictR: THE 'MUTH ABOUT
FOOD AND DRUGS 'Ruth deFoiesi Lamb. Reprint of 1936 edition 418
pri..$24 00. Arno pre, 330 Madison Avenue. Nev York. N Y .10017

.r

ra
Qescribes material:1 gathered in regular rounds by food-and drug
inspectors and exhibited to shock thoribli with samples of impure and
adulterated foods, dangerous medicines and callinetitS, diseasedkanned
goods, and fraudulent pricing.

. .
,

210 DECLINE AND RISE OF THE CONSUMER: A PHILOSOPHY OF
CONSUMER COOPERATION Horace Meyer Kellen Reprint of 1936'

, Odeon $28.00 Arno Press, 330 Madison Avenue, New York, N Y. 10017
,

8
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4'

11

\



ea*

.

,

,
. .

ccinplete desciipbOn of 4cofisperotrves the LIS.. arid 'abroad The
.

social tfrid economic histo4reiriterpreted in terms -or the consumer .
.

2.11 EAl4, DRINK AND 8E ViAPY. Frederick Repnnt of Mg ,

. edition: 322 pp. $18.00. Amci Press. 390 Madison Avenue, New York.

11 t
N.Y. 10017. .

Exposé of urisanitary food processing with use of preservatives and
.chemicals in food. with false promises of heaftli and safety Mottle role
advertising plays in victimizing consumers.

2.12 ECONOMIC EFFECTS pF ADVERTISING. Ned Hopper Borden
Reprint. of 1942 edition. 988 pp. 658 00 Arno Press 330 Machion
Avenue, New York, N.Y 10017. ,

This exhaustive study surveys the total role of advertising in a free
capitalist society, and then analyzes the impact of advertising on demand

'for specific goods and services..

'2 13 100:000,000 dUlNeA PIGS. Arthur Kallet and .Redenck Schlink_
Fleprinl of .1933 edition.. 3'12 pp. $18.00. Arno press. 330 Madison,
Avenue. New York, N.Y. 10017.

An expose at the thirties, this book combines muckralum) with technocracy

441!

to expose the waste, darigefi and dishdnesty product and services
being foisted on a gullible public unable to know the nature of the
product or the fairness of the price.

2.14 A THEORY OF CONSt1MPTfON. Hazel Kyrk. Repient of 1923
edition. 298 pp. $17.00. Arno Press, 330 Madison Avenue, New York,
N.Y. 10017.

o
An original attempt to estabdsh a theory' of conSumptibn winner of a
Han. Schaffnet Marx competition The nature of consumer demand is
explored as we as the value of our consumenstic society-

4.

o

.

2.16 THE HIDDEN PERSUADERS. Vance Packard. 1957. $10 95.
paper $1.50: David-SAcKav Co.. Inc.. 750. Third Avenue, New Yorke NY,
10020'

A classic on the ma nipulation of consumers.

. ., NI

218 THE JUNGLE. Upton Best Sinclair. Reprint of 1906 edition. 413
P1:;- $0.50. Robert Bentley, Inc.. 872 Massachusetts Avenue. Cambridge,
Mass. 02139, Available in paperback. $1.25. Signdt Classics. New

.,, ArrienCen abraryt 1301 Avenue of the Americas, New York, N.Y. 10019.
I

Historical novel which exposed unsanitary practiCes and sweatshop
Conditions in the Chicago meat-packing industry. Aroused Mb public and
led to the passaged the first Food and Drug Act.' .

.
-

....\
,

2. \ 7 THE POOR PAY MORE, CONSUMER PRACTICES OF LOW

9
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INCOME FAMILIES. David Caplovitz 1967. 225 pp. 52.95 Free Press.
866 Third Avenue,'New York.'14.Y. 19022.

Condades, that in a consumer-onented society. the poor will not stop
purchasing *beyond their means, and consequently their exploitation rah
continue.

2.18 THE RISE OF AMERICAN COOPERATIVE ENTERPRISE. 1620-
1920 1969. 88.95. And

2 19 THE 'ADVANCE OF AMERICAA COOPERATIVE ENTERPRISE
192044945 1973. 646 pp, S9 as Joseph G Knapp Interstate Pnnters &
Publishers. Inc , Danwlle. III 61832

Authontative explanations of the blginrang and advances of cooperative
enterprise in the U S

/
2 20 SILENT SPRING Rachel Carson 1962 368 pp S7 95 Houghton'
Mdflit Co ..2 Plric Street Boston. Mass 02107 Availab$e.in paperbaci.
51 75 Fawcet World Library. 1,515 Broadway. New York. N.Y 1036

'Protest against the Abuse of synthetic chemicals and lea for mamtam-
mg the balance of nature.

2.21 SINCE SILENT SPRING -.frank Graham 1970 56.95 Houghton
Mifflin Co.. 2 Park Street. Boston. Mass. 6107. Available in paperback:
$1.25 Fawcel World Library, 1515 Broadway-New York. N Y 1003a

. ,i
''.. A report of what has and has not .been done in understanding and

ccontrolling pesticides since 1962, when SILENT SPRING was first
published. . .

..,

2.22 THE STATUS SEEKERS. Vance Packard 1959 57 95. paperback
'954. David McKay Co . Inc., 750 Third Avenue. New York. N Y. 10020.

A classic on consumer bqhavicir.
., ,

2.23 THE THEORY OF THE LEISURE CLASS. 'Mouton Erode Veblen.
Reproduction of 1899 edition S12 50 Augustus M Kelley Publish rs.
395 Allwood Road. Clifton. NJ. 17012 Available in paperback. $1 5
Now American Library, 1301,AVenupi of the Americas. New York. Y.

a 10019 Also available in vanoTis other editions
.

A classic of economic and social literature Mich offers an understanding
oleallitudes toward work and play

224 UNSAFE AT ANY SPEED 1965. 365 pp Anci. .
.2.2 5 SINCE UNSAFE AT ANY. SPEED Ralph Nader .1972. 510 pp.
Grossman Publishers. 625 Madison Avenue. New York. N.Y. 10018:
Paperback, St.95.

- -4

Updated version contains the 1965 edition plus a 77 pg. section erIfiglid

A



4.

-, Since Unsafe At Any Speed" and five additional appendices. Concludes
that cars have built-in.dangers that make them unnecessarily dangerous
It made consumers, and Detroit, start thinking about product safety
Sometimes considered to be the initial .point of embarkation for today's
consumer movement. .

2.26 THE WASTE MAKERS Vance Packard 1960 S7 95, Paperback
61.75. David McKay Co., Inc. 760 Third.iive, New York. 1409 10021

. A classy on contrived manufactured obsolescence

2 27 YOUR MONEYS WORTH Stuart Chase and Frecrenck Schhnk
1927 285 pp. 0 P' Macmillan, New York Out of print Avwlable at most
libraries.

Enlightening facts about many aspects of buying and selling and what
may be done to protect the buyer

.1D
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Consumer Issues
. I

. ,

,The irarige and severity of consumer issues is so
varied and changing that it ip impossible to treat all with
equal importance. Included here are materials which ad-
dress issues of advertising, energy, ecology, conservation
of resources, inflation, utilities, prescription drugs. universal
product coding, and electronic funds transferral: These and
other issues are treated in friany of the comprehensive
resources, listed previously.

Journal1973. tfam film color. sound. 121/z trims. $165. . NA, Inc.:
3.1 ADVERTISING. INFQRMATION; PERSUAS17 1 OR DEC EPTION.

0 909 West Diversey Parkway, Chicago. III. 80614.- /
HelpsItudents distinguish between information and manpul twe uses of
advertising. Employs a fight. but critical approach. tirades 7-

i 3 2 THE AMERICAN ENERGY CONSUMER. Dorothy Newman and
"Own pay 1975 336 pp. $17.50, Paperback 57.95, Bspinger Publishing
Co.. E. Washington Square, Philadelphia, Pa. 19105.

Energy oronsurnpuon of househol is shownhow it is used. to what
extent conservellwand how to.' e energy use efficiency.

3.3 THE AMERICAN FOOD PANDA,- WHY YOU CAN/ EAT WELL
ON WHAT YOU EARN. 1M ' Robbins. 1975. 280 pp. $3.50. Wiliam
Morrow & Co.. 105 Madison Avenue, New York. KY 10016.

Deals exclusively with irtobleina, caused by food congbmerates which $

conVol the nation's food supply. ri -

3.4 ANALYZING ADVERTISINi4. 197306mm film, color, sound, 13
mitts $196.00. Centron Educe nal Mos. 1021 West Ninth Street, .

Iiivainte. Kansas 66044.

1 2
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Acku§inls. students with some of the techniques used by .commercial
advertisers to influence buyers

3.5 AT ISSUE. PERSUASION AND PROPAGANDA 1975 2 ilmsthpi;
with 2 cassettes or .2 discs $50.00 PrenticeHall Media, 151rWljite'
PlainsRoad, Tarrytown. N.Y 10591. '

StUdents learn to recognize cornmercialend political pressures aimed at
manipulating behavior. Grades 9-12.

3.6 CAVEAT EMPTOR AN INTRODUCTORY ANALYSIS OF CON-
SUMER PROBLEMS Roger M. Swagfer. 1975 269 pp $4.95 0 C.
Heath & Co., 125 Spring Street, Lexington, Mass 02173. -

Assists readers in applying basic principles of economic analysts to
actual problems faced in the marketplace Grades-high school. collegq

3.7 CAPTAINS OF CONSCIOUSNESS Stuart Ewen 1p76' 261 pp.
$ 1 po McGraw-Hill Book Co, 1221 Avenue of the Americas, New York,
N.Y 10036.

A discussion of the growth of advertising and its social impact on the
creal0 of American "mass culture'- /'

3.8 THE CONSUMER MOVEMENT James, S Haskins 1975 115 pp
$8 95. Crown Publishers, Inc , 419 Park Avenue South, New York, N Y
10016.

Takes an objective look at industry, safety and pricing areas of particular
concern to the consumer movement Covers big busineis in general
Emphasis is on what individuals, especially young people, can do to
increase consumer awareness and effectively pin the consumer move-
men!. Grades 9-Adult.

3'9 CONSUMER POWER. WHISTLE BLOWING 1973 16mm. film,
color. sound, 23 mins. $330.00. rental $25 00 BFA Educational Media,
221f Michigan.Avenue, Santa Monica, Cal. 90494.

D13$1004i to make viewers think about our society and who can protect tt
,Ralph Nader and others present varying points of view regarding
consurner/pubhc abuse by companies. Grades 9-Adult.

3.10 THE CONTRASUMERS. A CITIZENS GUIDE TO RESOURCE
CONSERVATION. Abed- J. Fntsch 1974 182 pp. $7.95, paperback
$3.50. Praeger Publishers, Inc.. 111 Fourth Avenue. New York, N Y
10003.

Offers specific suggestions for conserving energy and matenals on four
levels -- individual, community, national, and international Relates come
sumption habits 1g 1985. Contains a Litestyle Index.

3.11 ELECTRONIC FUNDS TRANSFER. 35mm slides with cassette,
script, $60.00. CUNA Education, P.O. Box 431, Madison. Wis. 53701

21
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Introduces issues and identifies alternahve4 open to credit unions

312 GLOBAL EMERGENCY ECOSYSTEM 1975. 2 filmstnpa with 2
cassettes pr discs $48 50 Guidance Assoaates, 757 Third Avenue. New
York. N Y. 10017 .

.

Pollution is &cussed in terms of renewable and nonrenewable resources
Polgarn.t.easents issue from activists' views Grades 10-Adult

3 13 GLOBAL EMERGENCY ENERGY 1975 2 filmstrips with 2 cas
settes og doses, $48 50 Guidance Assoaates. 757 Third Avenue. New
York. N Y 10017

1

How fuels are extracted and how energy is hamessed, are related to
cars, housing. the environment, and human energy Grades 10-Adult ,

'3 14 THE GREAT AMERICAN BLOW UP. PUFFERY IN ADVERTISING
, AND SELLING Ivan L Preston. 1975 384 pp $11 95 University of

WisconSin Press. Madison. WS 53701

Attempts to answer the dilemma of Why catchy' ad slogans are used if
no one beheves them
f.

315 THE HOUSEHOLD ENERGY GAME Thomas W Smith 1974
Game 1 -25 copies free. Additional copies 104 each University of
Wisconsin. Sea Grant College Program. 1800 University Avenue, Madi-
son. Wes 53708

Oividgd into two parts planning an energy budget controllable items
{car, heater) and modifying the budget to conserve "Orgy. thus savikp
money Mor than a..ovls, the boolciel offers *information on household
energy usa

3 16 HO TO CHALLENGE YOUR LOCAL ELECTRIC UTILITY A
CITIZEN'S' GUIDE TO THE POWER INDUSTRY Richard Morgan and
Sandra Jerabek. 1974 S150 paper The Environmental Action Founds-
hon. 724 Dupont Circle Budding. Washington. D.C. 20036

Gives an.in-depth discussion on hotv,power companies operate and what
to do Also pm:Judos an extensive reference list for additional information

317 THE NEW WORLD OF ADVERTISING, Vernon Frybutger. ed
1975 136 pp S6 95 Crain Books. 740 Rush Streetphicago. III 60611

An editor of Advertising Age. the author covers advertising from what to
'how" Two important sections are advertising and society and the case
for advertising pro and con

3 18 NUCLEAR ENERGY Skeptic #14. July/August 1976 84 pp
$200 Skeptic. Department 3015. 812 Presidio Avenue. Santa Barbara.
Cal 93101

14
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The lintleDo The Benefits Outweigh The Risks? or Should We
Aisten To The Cnhcs?giyes an idea. of the opposing sides of the issue

319 THE MONEY BALLOON INFLATION' AND HOW TO LIVE' WITH
IT. Sidney Rutbery 1976. 226 pp $7.85 Simop & Sch6ster Co.. 630..
Fifth Avenue. New York. N.Y 10020

Presents economic concepts inflation, gold, loreCast, tank five depart-
ments, and many more

3 20 PRESCRIPTION DRUG INDUSTRY FACTSOOK. 76 '1976 66 pp '
Free Pharmaceutical Manufacturers Association. 1155-15t1('Skeet. N.W
Washington. D C. 20005

.
Contains a wealth of statistics about all phases of developing and
marketing prescription drugs .

3 21 RESIDENTIAL UTILITY CONSUMER ACTION GROUP 1975
Pamphlet Free Public Citizen. Box 19312. Washington. D C 20036 a

Presents-an action method to solving utility problems Asks questions "
which are pertinent to the issue of high utility rates

3.22 SIXTY SECOND SPOT, THE MAKING OF A TELEVISION COM-
MERCIAL. 1974 16rnin him. COW. sound. 25 mins $325.00. rental
630 00 Pyramid Films. Box,1048, Santa Monica. Cat 90406

An interesting portrayal of how a bag budget TV commercial is made.
Grades 9-coltege

3 23 THIS BUSINESS CALLED MEDIA 1976 5 'filmstrips with 5
cassettes, duplicating master EMC Corporation. 180 East Sixth
Skeet. St eau!. Minn. 5510

Open-ended study of Ti, radio. newspapers. magazines . and the
'advertising industry pat supports them Grades 8-cligge.

3 24 . UNIVERSAL PRODUCT CODE. PRICE REMOVAL AND CON-
SUMER BEHAVIOR IN SJ)PERMARKETS Gilbert D Harrell. Michael D
Hutt. and John Allen. 1976. 139 pp. $6 50 prepaid. Graduate School of
Business Administration. Michigan StattUniversity. Division of Research,
Berkey Hall. East Lansing. Mich. 48824. -*

A consumer pricing and shopping study dealing with price f9f00;i8I
through UPC. Analyzes shopping behavior in stores with scanners and
without prices on products, and stores using item pricing

3 2& YOU Ar RECYCLING 1874. 4 filaidtrips with. 2 c&ssettes or
discs. $52 00 VE-Socety for Visual Education 1345 Diversey Parkway,
Chicago, III. 60614

°
Art overview of recycling is presented. deSning it and showing how to
reuse or ferns:API items and how to learn from nature recyding'herselL
Grades 4-8

ti
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I

Consumer Behavior

Consumer behavior is molded and modified by both
internal (values, goals and relationshipsLand external (ad-
vertising, propaganda, and per-suasion) forces. Consumers'
education helps persons identify and clarify these forces,
and to include them consciously in the decisionmaking
prOcess.

4.1 AM t WORTHWHILE? ENTITY AND SELF IMAGE. 1974. 160 35
mm. slides !with 2 cassett and 2 discs. $114.50. The Center for
Humanibes, Inc., 2 Holland Arnue, White Plains, WY. 10603.

Designed to help young people evaluate feelings of sellwoilh. Using art
and literature to develop concepts, this resource introduces values and
goals through multicksapSnary approach. Grades 10-12.

4.2
.

BUM
1.41

ITN A TWISTED ARM, 1975. 16 mm. film, color, sound,
$175.00 Journal Films, Inc., 930 Miner, Evanston, 10. 60202.

Aduas role-play three consumer purchasing situations. emergency car
repair. funeral. the engagement ring. In each instance the consumer is
trapped Grades 7-Adult.

.

4.3 CAN CONSUMERS FACE THE CHALLENGE OF A CHANGING
WORLD? SpringISOmmer 1977. Forum. 26 pp. $1.25. J.C. Penney
Company, Inc., Educational Relations, 1301 Avenue of the Americas.'
New York, N.Y: 10019. .

is
Magazine is a source Of information for educators. this issue features a
panel representing various perspectives on consumer behavior.

4.4 COMMUNICATING WITIJ CONSUMERS, TW:ORMATION
PROCESSING APPROACH. (Contemporani Social Issues. Vol.

16
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21). Michael L Ray and Scott Ward. 1676. 142 pp..$3:95, Sage Books.
Inc.. 10 East ,44th Street. New York. N.Y. 10017: .

Completion of research papers presenting latest developments' in the
rnforinatein process (defined as a corbbination of ocosnmer behavior and

`communication). Lists many jeterences.

4.5 CONSUMER BEHAVIOR. Fred D. Reynolds acid It
1977. 432 pp. $12.95. McGrawHill Book Co.. 1221
Americas. New York, N.Y. 10020.

Presents consumer research and marketing practices
make appropriate decisions. High school and college

D. Wells.
Atienue of the
r.1

hi* students
(fence

.%

4.6 CONSUMER BEHAVIOR: CONCEPTUAL FOLINDAtfiONS. J. K.
Kerby. 1975. 639 pp. $13.50. DunDonnelley PublishelahCorp.. 646 Fifth
Avenue, New York. N.Y. 10019. 41 4
Draws from psychology, sociology. physiology, antltespology,, and eco-
Metros to present an awareness.of hbw consumers ate being analyzed.
College text/reference. . ,

4.7 THE CONSUMER'S CATALik OF ECONOMit..24 ECOLOGY.
Robert Benclick and Jeanne Bendick. 1974. 160 pp, $7.9 paper $4.95.
McGrawHdl, Book Co.. 1221 Avenue of the Amdra, flew York, N.Y.
10020.

Heavily illustratpd book giving facts and attnitdes about buying that will
influence lifestyle. Grades 9-12.

4 8 CONSUMERS IN A CHANGING ECONOMY Fdrum Spring/Summer
1975. 25 pp. $1.25. J.C. Penney, Company, Inc., 1301 Avenue of the
Americas, New York. N.Y. 10019. e

This issue of Forum magazine examines consumer behavior change due
to ones values and the influence of preitint economic conditions of the
country.

.

11,

4.9 DECIDING. 1973. 16mm. film, color,. sound, 14 MIME $195.00.
Rental. 7 days $39.04. Centron Educittional Films, 1621 West Ninth
Street. Lawrence. Kansas 66044.

Depicts a shopping excursion by a brother and sister to buy a birthday
gift for their father. Co cepts are welt illustrated. including goals in
relation to needs and nning a savings program for future purchases
Grades 4-7.

4.10 DECISION MAKI FOR CONSUMERS. AN INTRODUCTION
TO CONSUMER ECO ICS. E. Scott Maynes. 1976. 384 pp $10.95

. Macmillan Pu,blishing Co., 866 Third Avenue. New York. N.Y. 10022:

economics consumer depsionmaking from a physiologi'
cal point of view. College.

.2r"
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411 THE DISADVANTAGED CONSUMER. Alan R. Andreasen 1975.
380 pp $1495 Free Press. as Third Avenue, New YOrk, N Y 10022.

Comprehensive collection of thoughts on the disadvantaged buyer (not
rural or nonblabk minonties). Values market behavior, and problems of

- these consumers are discussed A

412 THE ELDERLY CONSUMER. Fred E Waddell. ed. 1976 527 pp
STI 50 Antioch Cott, p. 5829 Banneker Road. Columbia, Md. 21044

Coltection of research and papers on consumer attitudes. behavior.
problems, and needs of older persons

.2. 4 13 Pig END OF AFFLUENCE; Paul Ehrhch and Anna H
1975 307 pp" $795. sold only to libraries and schools. American Reprint
Co . Rivercity Press. P:0 Box 1200. Matbtuck, N Y 11452 Available in
paper. $1.95 Ballantine Books, 201 East 50th Street, New York, N Y.
10022

Authors believe the American way of consumption will change drastically
as the, result of a people's movement. They include reasons for scarcity
and its relation to the future

4 14 THE FEMALE CON-itIMER Rosemary Scott 1976 363 pp
$24 50 Halsted Press. 605 Third Avenue. New York. N Y 10016

An examination of the female consumer. based on British data and
experience Explains how advertisers and marketing people serve to
reinforce stereotypes on women

.
4 15 FINANCE FACT YEARBOOK 1076. V pp. Frpe. Con-
sumer Finince Association. 1000 16th Street. NW.. Was riglon. 0 C.
20036.

.

A factbook on consumer linariaal behavior and the consumer !inane, ------""`"Ns
business. A handy reference of recent economic statistics

416 FIVE THOUS4ND AMERICAN FAMIUE$., PATTERNS OF ECO:
NOMIC PROGRESS. Vol IV. Crag J Duncan and James N. Morgan.
1976. 525 pp $12 50, paper $7.50 Institute for Social Research.
University of Michigan. Ann Arbor. Mich 48106.

From the Panel Stildy of Income Dynamite. this presentation covers the
economic causes end Affects of changes in family composition. Family
eConOmicia referenda.

4.17 THE GENERAL. MIU-SAMERICAN FAMILY REPORT t974-1915
1975. 114 Mills Consumer Center. P.O Box 1113,
Minneapolis. Minn. O.

.

Report about America's 55 Talon families and their money. its impact on
their byes, values, hopes. and fears at a time of serious national
economic

18
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4.18 THE INFORMATION SEEKERS. Hans, Thereat, Helmut; mocker,,
and Jack crigledow. 1975. 373 pp. $16 50. Ballinger Publishing,Company.
17 Dunster Street, HirvankSquare. Cambri ass, 02138,

Information seekers atesubscnbe4 to cons magazines. An informs
eve presentation of results Pt a stsvey of info tan seekers in the U S
and West Germany.

e .
4.19 THE JOYLESS ECONOMY. AN INQUIRY, INTO HUMAN SATIS-
FACTION AND CONSUMER DISSATISFACTION. Tibor Scitovsky '1976
327 pp $1195. Oxford University Press, 200 Madison Menue, New

'York, N Yt10016. ,

Combines economics and psychology. Theones -extended suggest that

afflueni society -..-
readers rethink buying habits acid reassess what they want from an

. .
°p -

4.20 LIFESTYLE 1974. Game. 2 players, lime 2-4 h'ourr $8.95.
Changing Times Educational Service, 1729 H.Slreet, NW . Washington.

4115.0 2000.6. .
.. .

a.

Players develop awareness of how decisions affect the quality of their
lives. Appropnate to initiate discusstOn about values and lifestyle goals
Grades 9-Adult.

4.21 MQNEY AND LIFE STYLE 1976, 2 filmstrips, 2 cassettes or
discs, 10 tinemasters $47.50 Changing Times Educational Service.
1729 H Street, NW., Washington: D.C. 20006.

Foundation for sound money management and selection of lifestyle
through 'analysis of resources and clarification of personal values. Grades
9-12.

44 SMO NEY MANAGEMENT, CHOICES" AND DECISIONS Elsie Fel-
, terrhan. 1976. 246 pp. $7.95 Houghton Mifflin Co.. One Beacon Street,

, Boston, Mass. 02107.

Presents the clecmoornalang process as a necessity itt making rational
consumer choices. Ten baiic areas of consumer decisionmaking are
covered in this perfogsited paged worklext Grades 9-12, college dull

423 NOUVEAUMANtA, THE AMERICAN PASSION FOR NO
AND HOW IT LED US ASTRAY. Tiernan E. Moore.' 1975. 171 pp. $7.
Aandorq House, Inc.. 201 East 50th Street, New York, N.Y. 10022. '
Questions the word NEW, and enocrutages an exammatiqn

sof personal
dues and ideals in relation to a culture where "new" is all-important.

4 24 PEOPLE AND SHOPPING. A SOCIAL .BACKGROUND. Molly
Harrison. t9115. 143 pp. $7.50, Rowman & Litllefiold, Inc. 81 Adams
Onve,Totowa, N.J. 07512

An iustonCal presentation of impoitant forceand influences on shopping

9
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here and in B in Author moves quickly.tfer 5 centuries Interesting
photographs drawings.

4 25 PSYcll OGY AND CONSUMER ANAIOIS Milton t Blum 1977
328 pp. VI 96 aipec & Row, 10 East 53rdSireet. New York N Y 10022

Recogn that Iht.consumer is generally disadvantaged in the buyers
seller transactions

4,26 YOU IRRESISTIBLE YOU 1975 16mm urn. .color, sound. 11
mins $18000 Rental $2000 Benchmark Farris, Inc.. 145 Scarborough
Rost enarcillt Manor, N Y 10510

Marshall Elm hurtiorol?Sly joins the increasing number of men to
pay high pnces for male cosmetics and furnishings which promise to
make them irresistible to the opposite sex Grades 7-Adult

20
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-Personal and Family
.Financial Management

Manaiing f1nanclsourcs is basic 10 consumers'
ecluc.ation. It requires ropetedce in recordkeeping, using
banks and banklilg services, using but not abusing credit,
recognizing risk and using-insurance Jo the best Idwintage,
practicing deferrpCgratification and preparing for emergen-
cies with a savings program, aimi letting resources "work for'
you through investments. Good financial management cul-

. minates in a finAncial plana budgetwhich greatly en-
hances the probability of reaching consumer goals.

- In addition to the references and resburces listed here,
all materials listed in the Comprehensive Resources section
include money managertient..

5.1 BANKING AND BANKING SERVICES. 1975. 2 filmstrips with 2
cassettes. 12 knemisters. $47.50, Changing Times Edtkational Service,
1729 HStreet, N W.. Washinglon, D.C. 20006,

Choosing a bank, the thecking account, interest on /Wings accounts.
loans and banking services are explored in Mos kit. Grades 9-.12

5.2 THE BILL ION DOLLAR BOOKIES. THE STORY BEHIND THE
FINE PRINT OF YOUR MUTUAL LIFE INSURANCE POLICY Richard
Shulman. 1976. 230 pp. 417.95. Harper's Magazine Press, 2 Park Avenue,
New York, N.Y. 100164

Exposes some controversial points concerning life insurance.

5.3 BUDGETING (special Issue, Everybody's Money)...1975. 32 pp 250
Everybody:s Money, Box 431. Madison, Ws 53701. .*

Enhre issue devoted to family budgefing. Offers money management
information plus resource information.

29
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5.4 BUDGETING YOUR MONEY (cansumer,SkdisrSerles) 1976. 16mm
film, color, sound. 14 mins. 51 88.60. Coronet Inskikfional Films. 66 E.
South Water Streit!, Chicago, M. 60601. ,
Students understand prkiciples of budgekng ynthout feeling.that they are
being lectured. Grades 7-12.

5.5 THE BUSINESS OF BANKING. 1975. 2 fiknstnps with 1 cassette or
disc. $26.00. Guidance Associates, 757 Third Avenue, New York. KY.
10011. -

Explains why'lieopleuse banks, how ba;ilts earn money, what is involved
in making a loan. Stresses the roles of FDIC and the Federal Reserve in
the system. Gracies.54.

5.6 CHILDREN Ili MONEY; .A GUIDE- FOR PARENTS. Grace . W .
Weinstein. 1975. 214 bp. 37.95. Chirterhouso Bobks, Inc., 750' Third
Avenue. New York, N.Y. WOW. -

Discusses practical and psychological implications of money management
from infancy through adolescence.

1
,

.5.7 CONSUMER CREDIT! Elsie Fetterman an d Ruth Jordan. 1976. 244
^ pp $6.60 (sc&obl price. $4.95). Teachers guide and student wakboOk

available. Charles A. Banned Co., 809 W., DetweiPer DrivB, Peon, Ili
61614.

Presents all phases of consumer credit relevant to high school students
and recent graduates. Grades 10-14.

.

5.8 CONSUMER FINANCE. Edward Burda. 4976.- 352 pp. 59.50.
instmetOrrmanual available. Harcouit brace .Gh, Inc., 757 Third.
Avenue, New York, N.Y. 10017.

General coverage of financial topics. Grades 94unicir college
-

5.9 CONSUMER FINANCE. Louis PeSsli;o 1077. 320 pp. $010 4101,1e
Wiley & Sons, Inc.. 606 Third Avenue. New York, N.Y. 10016. ,

r.

For high school students, this text coves Ihrerconsumer areas; money
manakement, spend% ang planning; Two appendixes list Slate and
Federal consigner offices, a list of publishers and supplierti. Grades
9-12. CONSUMER MATHEMATICS WORKBOOK 1977, 53.95, intili

JOU* skllts tested in the workbook with opjectiies of thelext.

5.10 THE CONSUMER'S GUIDE 10 LIFFiNSURANCE. J. Tracy
Oehlbeck. 4875. 176 pp., S1.75. eyraml0 cpinunicakons, Inc., 919
Third Avenue, New York-N.Y. 10022. 4'

A low .1cay expose of fife insurance whit shows ho1 v410 get the most
fioneinsuranoari 1

5.11 CONSUMER SKILLS; APPLYING FOR CREDIT, 1978. 1 filmstrip
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with cassette or disc. application form. $26.00. Guideatse Assoaatr. 757
Third Avenue. New York, N Y. 10017.

A young person's first attempt at obtarng a credit card is dramatized
Main focus it examination of the aisdit application form Grades 7-12.

5.12 CONSUMER SKILLS: )5UYING ON THE INSTALLMENT PLAN
1978. 1 filmstrip with cassette or dr, sample contract:526.00 Guidance
Associates, 757 Third Avenue, New York, N.Y. 10017.

Uses a TV news special formal! to explain legal tenet and concepts,
points out important aspects of buying on Me installment plan. Grades 7-
12. ).

513 DUN SARA °STREET'S GVIDE TO YOUR INVESTMENTS 1977-
1978. 228. ed., 1977. 512.95. paper 37.95. Thomas Y. Crowell Co., 666
Aft Avenue, New York, N Y. 10019.

A standard, source book ccintammg 125 charts and tables and` 15 sample
portfolios Offers In-depth investment information..

5.14 AN ECONOMIC PRIMP-ii: SS$ TO DctOIUTS. Multimedia Kit. 1975.
$150PredbasHall Media, 150 White Plains Road. Tarrytown. N.Y
1059.

With filmstrips and games. this kit develops a practical understanding of
the role of money. Me factors That determine, its value for goods and
services, and equeUunequal money concepts. Grades 10-college

*15 iCONOMICS, A PERSONAL CONSUMER APPROACH. Michael
R. Behr and'Oelinis L. Nelson. 1975. 464 pp. 51295. Resto,,Publishing
Company. Box 547. Aortal. Va. 22090.,

Text which relates pnnaples of economics to personal finance College

5.16 AN EMPIRICAL ANALYSIS OF RETAIL REVOLVING ,CREDIT.
1975.. E. Ray McAlister. 1975. 166.pp. $1.00. Krannert Gifluate School
of Industrial Administration. Purdue University. West Lafayette, Ind
47907.

a

An in-depth credit study. with tegislatiye history and many charts with
current information. Rumble credit Resesichenter.

5.17 ENDING INSULT TO INJURY. NO -FAULT INSURANCE FOR
PRODUCTS AND SERVICE6. Jeffrey' O'Connell 1975 254 pp $795.
UniverSity of iinots Press, Urbana. III. 61601.

Advocates extension of nofault principle', to all kinds of accidents.
inducting medical marctice and injundby consumer products

5.18 EVERYWOMAN'S GUIDE TO FINANCIAL INDEPENDEN CE
Mavis Arthur (iron. 1976. 134 pp. 53 95. Les Femmes. Millbrae, Cal.
94030.
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Am exhaustive reference to laws and "Migrant affecting the monetary
concerns of women. 7

5.19 F.L.IP. (Fang)? Lrte Income Patterni). 197;:lme. 545.00. Nalco, 4

Fon Atkinson. Wig. 53538.

Socioeconsinic simulation for 30 students. Covers, problems or family
budgeting. investment credit, and inigrest in terms of changing family
9041b.

5.20 A GUIDE TO BANKING SERVICES Constrner Reports. 1975.28
pp. $125. Reprint and Book Department. Consumers Union of the U.S..'
Inc.. Orangebup, N.Y. 10982. . ''..

Book covers checking accounts, savings accounts, shgbping for' credit.
and "shaking up" banks. This is a revised version of articles appearing in
Consumer Reports during early 1975.

5.21 A GUIDE TO LIFE INSURANCE FOR WOMEN oNLY. 1976 11.
pp. Free. American Council of Life Insurance, 277 Park Avenue. NeW
York. N.Y. 10017.

A View of why women should have r insurance.

5.22 'GUIDE TO PERSONAL FINANCE. A LIFETIME PROGRAM. OF
MONEY MANAGEMENT. 2d ed. Richard J. Stillman. 1975. 498 pp.
812.95. P Han, Inc Englewood gifts,

toms approach IS presented with many rkamplris to illustrate
significant points. College text or reference. .
5.23 INVESTORS INFORMATION KIT. 1975, 152.00. New ork Stock
Exchange. Department No. 1E. 11 Wall Stnot.shar York. .10005.

Contains rive booklets whicti_cover the language of ilivesling. the Big
Loud. underslancing convertible secunbes. understanding finance state-
merits, and bonds and preferred stocks.

5.24 ITS iN YOUR INTEREST. THE CONSUMER GLIIPE TO SAVINGS
ACCOUNTS. J. B. Moore 1976. 94 pp. 54,00. San Francisco:Cditsurner 1
Action, 26 7th Street. San Franclico, Cal. 94103: e ..-.

Presents evdence that "all financial institutions are about. the same" ie t
.

not a true statement. Builds a strong case for atone -in- saving lavk .,

5.25 J.K. LASSEFI'S MANAGING.. YOUR FAMILY PINAHCES. Lasser
/

Inslitute. 1976, 367 pp. $12.50. Simon & Schuster Cov 1 West .39th
Street. New York, N. Y.10018. . ..;$

Reportedly meets the.neeqp of everyone regardless of age. Emphasizes
the importance of aevebping a financial program in today's uncertain
econtric anat..
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5.26 MANAGEMENT OF THE MODERN HOME, 2cf ed. rene Oppen
'beim. 1976 332 pp. ti0.95. Macmillan Publishing Co., 866 Third Avenue.
tirs York, N.Y. 10022. .-,. 1 ,.
This revised edition reflects recent attitude changes in the management '4°

paid, i.e., individuals as management units. Grade-college.
'" -,

5.27 THE MEANING OF MONEY. 1976. Mullmedia Kit. 4 filmstnps, 4
cassettes or discs, 5 duplicating masters, resource manual. C-S85.00 D-

. 57915. Newsweek, adison Avenue, New York. N.Y. 10022.

'cover; the sated of moo understanding it, earning it, sponging it,
and making it work. Kit inclu se "How To Manage Your Money' manual,
65 pp. Grades 7-12.

5.28 MONEY DYNAMICS., HOW TO BUILD FINANCIAL INDEPgND-
ENCE Venda Van Carpel 1975. 354 pp. $9.95, paper $7.50. Reston
Publishing Co., P 0. Box 547, Reston, Va. 22090.

A guide to investments. Many charts, graphs, and tablesNncluged ,

5.29 MONEY FOR SALE. 1974. 16mm Nirn, color. sound. 14 mins
' $205 00. rental $20.00 AIMS Instructional Media Services. Inc., P:Ci Box

1010. Hollywood, Cal. 90028

A cartoon approach to analyzing truth-i ding, finance charges, and
annual percentages. Restraint in borrow is eased. Grades 7-12.

5.30 MONEY MANAGEMENT FOR TH CONS ER. READING AND
CASES'FROM MONEY MAGAZINE. Dem T. Radio .ed 1975. 306 pp.
$5.05. Nettie, Broom & Co., $1 Beacon Str Boston, 02106.

4 .
Book on money 'management to supplem 1 and comp ent a basic'
text. Tv;enly-nine readings and 19 case iespom M . Grades-
high school, college.

\
5.31 MONEY TREE. 1971. 46mm lIlmi coloi, sound. 20 mins. $ = .00,
rental $20.00. AIMS Instructional Media Se Inc., P.O. Box 1 10,

Hollywood, Cal: 90028.

A very dramatic. emotional film depicting the raegrabon of a mamag
.because of inability to establish a workable Snit I management system.
Popular introduction to consumers' Aiducation, establishing the need, for4 igh schbol students and young adults. High school, college, young

.adults.adults.
;'"

g 5.32 MUSINGS ON MONEY. HOW TO MAKE DOLLARS OUT OF

.
.t. SENSE. Eliot Janeway. 1976. 118 pp. 5615., Grid McKay. Co., 750..0.

Third Avenue, New Yogic, N.Y. low. i

&tat witty commentary on an phases of money Including giving it away.
I ..

5.33 PAYING YOUR WAY. 1975. Game. 4-8 elayers, time 40-90 mins.
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$15.95 Mc Graw-Hil Book Co., 1221 Avenue of the Americas. New York,
N Y. 10020

A boar me in which players learn to manage money well enough to'
h an entire apartment. debt free, within their income Grades 9-12

534 PERSONAL FINANCe Charles L. elarngrover and Timothy E.
Johnson. 1975. 715 pp. 615.95 Gnd Pubfishers. 4666 Indianola Avenue,.
Columbus. Ohio 43214

This text emphasizes investments. and includes owning a small bilsiness
Plus the usual personal (mance subjects Many statistics and charts
College

535 -PERSONAL FINANCE 4th ed Harold A. Wolf 1475 672 pp
St4 95 Allyn & Bacon. Inc . 470 Atlantic Avenue. Boston. Mass 02210

Focuses on budgeting. insurance and annuities. investments. and taxes

536 PERSONAL FINANCE AND CONSUMER ECONOMICS R Robert
Rosenberg' and R V Naples 1976 199 pp S3 95 McGraw-Hill Book
Co. 1221 Avenue of the Americas. NevrYork, N Y 10020.

topics covered include budgeting. buying. saving. insuring, invest-
mg. e lax, and Soca! Security. Included are 494 solved problems
on these tonics. May be considered a consumer math workbook ,

537 PERSONAL FINANCE CONSUMING. SAVING AND INVESTING.
W L Domes. Arthur A Smith. and James R. Young 1974 562 pp.
$14,50 Lab manual available. S3 96 Charles E. Merrill Publishing Co..
1300 Alum Creek Drive. Columbus. Ohio 43216

Relates personal finance topics lo business management and economics.
Contains matenal on working yromen, jobchsenminati&n.kand the woman s
movement. College

5.38 PERSONAL FINANCE PRINCIPLES AND CASE PROBLEMS
' 5th ed. Jerome 8 Cohen 1975. 921 pp S14.50 Richard D. awn, Inc..

1818 Ridge Road. liomewobd. III. 60430

Information on personal finance including income, taxes, insurance, home
buying, retirement. investment information is one-third of the text. College.

5 39 PeF)SONAL F1NANC LANNING HOW TO PLAN OUR
FINANCIAL FREEDOM. G Mon Hearne% and Jerry S Rosenbloom
1975. 397 pp. $9 95. Mc 11 Book Co . 1221 Avenue ot the
Americas. New York, N.Y.

Intended for both lay people and professionals Explores Opportunities
available to meet families' financial objeckves ,

5.40 PERSONAL INVESTING. Wilbur W Widicus and Thomas E.

26

35



Slitzet. 4376. Rev. ed. 524 pp. $13.50. Instructor's manual available t
Richard G. Irvijn, Inc.. 1818 Ridge Road. Homirood,460430

A'thorough coverage of the subject. College.

6.4% PERSONAL MONFY MANAGEMENT. A CONSUMER GUIDE.
Gale E. Hurley. 1976. 474 pp. 512.95. PrenticeHall, Inc.. Engelwood
CONs. N.J. 07632.

Covers three areas daily financial planning. insurance. and investment
College.

5.42 SAVING AND INVESTING (Consumer Sloth Senesj. 1976 16mm
film. color. sound, 14 mins. $210.00. Coronet Instructional Films. 65 g
South Water Street. Chicago. W. 60601.

Four case studies of young people who choose various types of bangs or
investments to meet personal financial' needs. Grades 7-12.

5.43 SHARE THE RISK. THE INSURANCE GAME' 1972. Game. & or
more players. time 3-5 hours $8.95 Changing Times Educational
Service, 1729 14 Street NW Washington. O.C. 20006,

Participants decide how to protect thew !amain from jeopardy 41 tomes of
financial peril? Each plays thefole of family head. Grades 7-Adulti

5.44 A SHOPPERS GUIDE TO INDIVIDUAL RETIREMENT AC-
COUNTS. Joe A. Mintz. 1976. 20 pp. $1.00. Consumer News. Inc.. 813
National Press Building, Washington. D.C. 20045.

Pamphlet attempts to help people select a valuable IRA plan and avoid
pitfalls.

5.45 SLICING YOUR MONEY PIE. 3Q pp. $5.95. Rucker Enterprises.
P.0.Box 19107. Greensboro. N.C. 27410.

Presents personal and family money management so that the students
, identity financial needs prier to developing a money philosophy. Comes

with a f-year supply of expense control sheets. Grades 9-12.

5.46 STRATEGY FOR PERSONAL FINANCE. Larry R. Lang and
Thomas 14 Gillespie. 1977. 740 pp. $13.60. Instructor's manual. overhead
transparencies. and study guide are available. McGrawHen Book Co..
1221 Avenue at the Americas. New York. N.Y. 10020.

Provides a problernsoknng approach to relating consumer goods and
tentes to total financial planning. Grades 11-college.

5.47 WHAT EVERYONE SHOULD, KNOW ABOUT CREDIT BEFORE
BUYING IR BORROWING AGAIN. Ira U. Cobliegh and editors of U.S.
News & World Report Books. 1975. 255 pp. $6.95. Simon & Schuster. 1
West 39th Street, NewYork. N.Y.. '10018.

An In-depth look into our credit system. from how and where to get a loan
to all about credit rating companies.

1 3z)

27



66

%

ImproOng Buying.
Behavior.
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,
...is. Desirable buying behavior 'e> bonipetent

.
consumer dedsionMakingitollowed by theiptocess of cfrorn-
pari.son khopping. This behavior petterii is appropriatfor ...
buying both goOds anti servides,'.aild l develorpent 4,:.
depends on the consumers imowtedge di marketplace

'alternatives, including product informsatioo:of allicinds and .

'fillm a variety, of sources. IcadiFtion to re4ources4teted
hate, Consumer Reports Magaziries'and Cciiiewner Re. , ....

search Magazine (listed' ip the''''Oerlodiergs seem) arid .i
Consurners index (listed incTEVisfioitaiiiyes seclion) pr6vide
a""voalfir, of buy!bg Incormitron. ,Minsr, consuniet;buying ,
guides are avaligble irk loweisepaperbitkpditionS. 'Re..

$
sources flak in Orripnithensive A9 S01/1013,5 also orovidW
*Wing tfOrMitif,iot KiteAt;ouintity_. 'kt: ;

13,., '? - "=1- .. ' -, ; '14

6.1''' as A ligith`li SOPPEF,1,. 100, &ado; and Mar;tilen BUM.
197/_46.130' )40 35tnm Wisp set tit recordishriete. Shoppers' Cent
Saver, 'sample*. edri "Ete A Better..Shopper,,,SETTERS14()PPER. Sox
191. Department Ler1-01. Ithaca. N.Y. 14850.

,
- .

.

' Revision oleo accepted program on improving skills and behavior sin
the stipermbrket. Also available iikhout Alas-56.00. " ,, -

.ir

61 130-0 TIMES. J. C. Scares. 1976. 319 pp. 64.95. Doubleday and
C o . . 501 Frapkin Avenue. Garden City, N.Y. 11531;

. 4, I elprort and humoroOs guide inctudng thousands of bps on Mod-clothes.
1.61 -energy. health. and Itch more

% .

. -
6.3 1311YEFiS 1-,IANI:300K.. A GUIDE TO pEFENSIVE SHO PING.
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Raymond L Chanters. 1976. 12tt pp. S7.95. paper $2.45. Prentice-Hallo
Inc.. nglewood Cliffs. W.J. 07632.

Offers biiying irdormabon. where to g help. and a bibliography. Informa-
tion is presented in a stralghtfonard, dear and useful manner in the
loan of basic rules. Grades 9-Adult

6 4 BUYING YOUR HOUSE. A COMPLETE GUIDE TO INSPECTION
AND EVALUATION Joseph C. Davis and Claxton Walker. 1975 252 pp
$895 Emerson Books, Inc., Reynolds Lane, Buchanan, N.Y .10511.

Helpfulluidelines, clear illustrations, and in-depth home information
inducting maintenance!, energy-saving, home insurance, plus a 25-page
glossary.

6 5 CONCONING 'YOUNG CONSUMERS 1975. 6 filmstrips with
cassettes or discs S120.00. Macmillan Library Services, 866 Third
A e, New York, N.Y 10022

't the community to learn about bttlig dolls,,,advertising.
budgeting, soling prices, and consumer rights Grades 44.

6.6 THE CONDOMINIUM BOOK. A GUIDE TO GETTING THE MOST
FOR YOUR MONEY Lee Butcher. 1975 143 pp. $4.95. Dow Jones
Books, P.94 Box 300. Princeton, N J. 08540.

Well-diustrated book concerned with many facets of condo=iab,
)fieluding developing, financing, and.operating.

.6 7 THE CONSUMER GAME. 1973. 16rnm Mm, color, sound. 20 mins.
$280.00 rental $20,00. Pyramid Films, Box 1048, Santa Monica, Cal.
90406.

Reviews psychological and motivational techniques used 6 sell products.
Explains concepts of comparison shopping, unit pncing, convenience
padcaging. financing. guarantees, and labels. Grades 7-Adult.

68 CONSUM R GUIDE. COMPLETE GUIDE TO USED OARS. Con-
sumer Cywdd agaxine Sditonal Staff, eds. 1975. $1.95. New American

1301 Avenue of the Americas, New York, N.Y. 10019

Th is a sample of the 17 Consumer Guides published by Consumer
Guile Magazine Incividual guides for cars. sports equipment, vacations,
food, appliances, etc, Each guide produced in same format.

1

8.9 CONSUMER MATH. A GUIDE TO STRETCHING YOUR DOLLAR
(Self Teaching Guides Series) Flora M. Locke. 1975. q28 pp. $4.95.
John Wiley & Sons. Inc.. 60S Third Avenue, New York. N.Y. 10016.

Ties together helpful consumer information op a variety of topics and
appropriate math computations. For self study or classroom use Grades
9-Adult.
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6.10 CONSUMER SCIENCE. TEXT AND LABORATORY MANUAL.
Stephen W Kowalski 1975 233 pp (plus 23 data sheets) $8 95.
Kendall Hunt Publishing Ca, 2460 Kerper Boulevard. Dubuque. Iowa
52001.

Applcabon of scientific method to consumer awareness and deosionmak-
ing is shown with a wide vanety of products A background in science or
math is not a prerequisite Grades 9- college

6 11 THE CONSUMERS UNION GUIDE TO BUYING FOR BABIES
Consumer Reports Editors 1975 220 pp 2 00 Consumers Union of
the U S . Inc . Orangeburg, N Y 10962

Helps consumers make sound buying Judgments about many baby
products, thus avoiding cosily saletgimmicks

6 12 FOOD COOPS FOR SMALL dROUPS HOW TO BUY BETTER
FOOD FOR LESS Tony Veleta 1975 173 pp S2 95. Workman Publish-
ing Co . 231 East 51st Street. New York, N Y 10022

Gives, information about how,to sten a food co-op. advantages and
disadvantages

6 13 FOR OLDER PEOPLE EATING RIGHT FOR LESS Editors of
Consumer Reports 1976 75 pp $2.00. Educational Services Division.
Consumers Union of the U S , Inc . Mount Vernon. N Y 10150

Helps older consumers shottiwisely for nutritious food and a well-
balanced diet at relatively ow cost I4as reatenal appropriate for any age

6 t4 A GUWE TO INDEPENDENT LIVING Barbara Mond. ,ed. 1975
215 PP1V.85 Budenck Publishing Co . 161 Sixth Avenue. New York.
NY 30013,

&signed for single people and ;lung mameds, covers consumer rights
an agencies, nutntion, meal planning, finances. leisure, and health care
Grades 11-Adult

815 HOUSEHUNT 1974 Game. 10-32 playerl. ume 2-4 hours $895
Changing Times Educational Service, 1729 H Street. N W !Washington.
D C .20006

Players assume roles of typical hoikehunters confrontedtiv.iith various
types of housing and must deaf with all factors considered in selecting a
home Grades 7-Adult

816 BUY A USED CAR Consumers Union 1978. Rev ed
28 pp Book Department. Consumers Union of the U S .
Orangeburg1jY t0962.

A handy guide. well organized and illustrated

817 ITS NEW rr5 NEAT ors OBSOLETE 1975 16mm dim.
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color, sound, 14'12 runs. $210.00, rental $18.00. BFA Educationalthisda,
2211 Ifohigan Avenue, Santa Monica, Cal. 90404.

"Honest- Louis is a fun, flashy used car dealer who talks straight about
avoiding the pitfalls of impulse buying, which include concepts of fashion.
gimmickry. obsolescence; and value for one's dollar. Grades 6 -Mutt.

8.18 HOW TO BUY A USED CAR WITHOUT GETTING GYPPED.
Peter Mann. 1975. 197 pp. $1.50. Barnes & Nobles. inc.. Division of
Harper & Row Publishing Co., Scranton, Pa. 18500.

Tells al about used cars. including how to read the "blue book and the
psychology of people who sell and buy used cars.

6.19 HOW TO COPE WITH THE HIGH COST OF LIVING. Sidney
MargoSus and Conrad Brown. 1976. 256 pp. $9.95. Marifeting Services.
Meredith Corp.. 1716 Locust Street, Des Moines. Iowa 50336.

A macel guide for learning to IA with inflation. yet maintain a desired
standard of living. A "how W" book.

6.20 HOW TO SAVE MONEY ON CAR REPAIRS. Shel Hochman.
1976. 158 pp. $5.95 Dodd. Mead & Co...,79 Madison Avenue. New York.
N.V. 10016.

A helpful guide on how to-keep a car in good ;inning condition.
Emp hases that there are savings on car.repairs when the car is kept in
good condbon.

621 MOBILE HOMES. Center fQr Auto Safety. 1976 220 pp. $10.95,
Grossman Publishers, 625 Madison Avenue. New Yolk, N.Y. 10022.

The Center was established by a grant trim COgumers Union. This
balk tells how, the industry works and exposes abuteg: It raises serious
quostions about the safety and cost of mobile homes:

6.22 THE NEW ERA CAR BOOK AND AUTO sunAym. GUIDE. Bob .

Fendell. 1976. 292 pp. $9.95, paper $5.95 Holt. Rinehart & Winston.
Madison Avenue. New York. N.Y. 10017.

An easy to read informative book on all facets of buying and lining a car.

6.23 THE NEW HANDBOOK OF PRESCRIPTION ()RUGS, Richard
Wrack. M.D. . with Fred J. Fox.' M.D. 1975. Rev. ad. 440 pp. $1.95.
Salentine Books. 201 East 50th Skeet, New York, N.Y. 10022.

A valuable reference Gives information about generic and brand name
prescription drugs. With a guide to pnces and sources.

.,8.24 SECOND HANOJS BETTER. Douglas Matthews and Suzanne
Wymelenberg. 1975. 245 pp. $9.95, paper $4.50. Arbor House Publishing

,, Co.. 641 Lexington Ave.,New York, N.Y. t0022.

O

31



First 73 pages descnbe various types of markets (garage sales. yellow.
'pages, etc), then goes speafieelly into items fromautos to zithers, telbrig
what to look for, beware of. and Itores in which to buy

6.25 THE SIX BILLION $ SELL 1976 16mm film, color. sound, 16
mins. $220 00, rental, three day, 625 00 Consumer Reports 'Fps, 256
Washington Street. Mount Vernon, N Y. 10550

Explores basic techniques used by TV and manufacturers to persuade
consumers to buy Young people express feelings about commercials
and toys Wades 2-9

6 26 THE SUPERMARKET HANDBOOK Nikki Goldbeck and David
Goldbeck 1976 460 pp $1 95 New American Library. 1301 Avenue of
the Amencas, New York, N Y 10019 :-

Revised and expanded, a complete course on the fine art of label
resting, knowing additives. and teaming the quality of foods by brand
name Inc udes recipes.

6.27 SUPERMARKET 1975 Gime $52 00 Games Central. 55
Wheeler Street. Cambridge, k iolas1 02138

) ..

Simulates the experience of shopping by playing roles of shoppers, stock
persons, check out person. and manager A class can acquire and
practice math skills and economic concepts Grades k-3
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I . profession in all aspects of health care and dries. - N.-
. -

7.2 AN APPROACH TO HUMAN SERVICES. Ruth Boyer. 1975.$8.9 .
Canfield Pressi(Oivision of Harper & Row), 850 Montgomery Street, S
Francisco, Cal 84133. .

*
. ,

For the reader interested in the titimart services, this book offers an
overview of the field with suggestions on how to becidie more involved.,

.
...e. . ,..,-,.. .

7.3 BUYING HEALTH CARE. 1975. 2 filmstrips with' t cassettes or 2
. dish 10 linemasters. $47.50. Changing Times Educatiorral Servico

"----17291111reet.-NW ;Washington! In. 200067 7
44%.

Overview, on holy ifp luip.wisely for healtleproducts and services. Topics
explored are beletkin of doctors, ,choosing a hospital, generic vs.

.1 .
II4. 34,

. . r%

' 4 ''. '
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liumall Services

The broad area of- human t eryices is. emerging as a
dominant aspect of consumers' education. The field, like
other areas of consumers education, isnot yet well defined,
however, the literature suggests the primary emphasisis on
health services and hialth care. Also included here are
references and resources on consumer and individual law, ,
social services, community resources, food -stamps, the
consumer of education, Social Security, and unemployment
insurance. Titles listed in the Comprehensive Resources
contain more information on human services. -
7.1 AMERICAN MEDICAL AVARICE. Ruth M. Hamer, 1975. 333 pp.
Abelard-Schuman, 886 Fifth Avenue. New York, N.Y. 10019. Out of punt.

Itallable at most libraries. , . Ns.

' .
." A comprehensive gxpOsO of the excessive profits reaped by the medical

1
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prescription drugs. cost of health care, and warnings on gyps and frauds.
Grades 9-12.

7 4 C.OsN4UgSR HEALTH Harold J Comanche 1976 325 pp $8 50.
C V M 11830 Westhne Industrial Dnve, St. Louis, Mo. 63141

Examines economic aspects of health care to help Consumers make
intelligent decisions about health products and services

7 5 CONSUMER HEALYH EDUCATION A DIRECTORY 1975 45 pp
Frog National Center for Health Services Research, 5600 Fishers Lane,
Atom 15-87 Rockville, Md 20852 -

Forty-nine nonprofit organizations to said consumers are listed with
information on services rendered.

e
- 70 CONSUMER LAW: TEXT, CASES, AND MATERIALS Witham G

Haemmel, Barbara C George, and James J Blis3 1975. 326 pp $7.95
West Publishing Co , 50 Kellogg Street, St. Paul, Minn 5511111 op,

Designed to help consumers who have little knowledge of consumer law
Differentiates between areas where self -help rather than lawyer help is
appropriate

7 7 CONSUMER SKILLS. SHOPPING FOR HEALTH CARE 1976 2
fslmstnps with 2 cassettes or 2 discs S48 50 Guidance Associates, 757
Third Avenue, New York, N.Y. 10017

Provides baste information about.health carh services and introduces
guidelines for choosing physicians and hospitals. insurance and medi-
ones, and needed services and information. Emphasis is on the individ-
uars personal values and budgets Grades 7-12.,

78 CONSUMERS AND SOCIAL SERVICES. Robert Perlman. 1975
138 pp. $11 00. paper $6 50. John Wiley & Sons. Inc . 605 third
Avenue, New York, N.Y. 10016.

Study of sboat welfare institutions and their consumers The sample
studied was 4000 clients and their exiieriences with a neighborhood
social service center..

7 9 COORDINATING HUMAN SERVICES, NEW STRATEGIES FOR
BUILDING SERVICE DELIVERY SYSTEMS Michael Aiken, et al 1975
206 pp $10 95 Jossey-Bass, Inc.. 615 Montgomery Street. San
Cisco, Cal. 94111 .

Explores present human services delivery systems such as multiservice
centers, and discusses improvements which should be made to better

. coordinate efforts in building improved delivery systems.

710 A DAY IN THE LIFE OF HARVEY MAC NEILL. 197 film,
color, sound. 9 mins $135.00. rental $15.00. Film pair Com Irons,

' 10900 Ventura Boulevard, Stucio CO. Cal 91604
_., 34 * -
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Harvey is a teenager whose father is Unemployed, yet the family
continues to Inge an abundant life. because they seek obt and use
community resources. Illustrates ways that values, goals, and lifestyles
relate to the us (6f resources. Grades 7- Adult.

7.11 THE FOOD STAMP PROGRAM AND YOU. t975. 61 35mm
slides, $18.50. or filmstnp version, $10.50, with cassette Photo Lab. Inc..
3825 Georgia Avenue, N.W., Washington. D.C. 20011. r .

The U.S. Dept of Agnculture explains how the food stamp program
operates and who is eligible to take part in h.

4.3 1.12 GUIDE TO CONSUMER SERVICES. Editors of Consumer Reports.
1147. 372 pp. $350 Consumers Union of the U.S., Inc , Orangeburg.
N.Y. 10962.

A compilation of articles from Consumer Reports, revised and updated.
4V on buying selected financial and professional se:vibes Credit. taxes.

stockbrokers. house-related services. doctors, health maintenance orga-
nizations. car mechahics, and summer camps are some of the topics
covelad.

7.13 HANDBOOK OF EVERYDAY LAW. 3d ed. Martin J. Ross 1975.
41 pp. $1.95. Harper & Row In paperback by Fawcet Publications, P 0
Box 1014. Greenwich, Conn 06830.

liracbcal guidance cin aspects of the law th'it touch daily lifeconsumer
products. consia protection, taxes. women's risihts. contracts, wins.
real estate. Social illy. Medicare/Medicaid. trusts. etc.

7.14 HOW THE HEALTH ARE YOU? IS THE CUSTOMER ALWAYS
RIGHT? 1974. 80 35mm slides with I cassette. $92 00. Harper & Row
Audiovisuals, 2350 Virgnia Avenue. Hagerstowii,,M0. 21740.

Relates advertising to health issues. Ouackery, understanding consumer
behavior, and health care 'are covered. Grades 8- Adult.

7.15 HOW TO BE YOUP OWN DOCTOR4SOMETIMSS) Kill Sehnert,
M.D., with HowardEisenberg. 1975. 353 pp. $9.95. Groasett and Dunlap.
Inc.' 51 Madison Avenue,-New York, N.Y. 10010.

Tells how to become it "activated pabent"one who takes medical
readings and symptoms to a medical doctor for advice rather than
ignonng symptoms or running to the doctors. dike immediately! In a
sense, a self-help medical guide.

716 LAW FOR YOU. Foster Furcolo 1975 192 pp $3.50. Acropolis
Books. Ud., 240017th Street, NW.. WashingtOrl. D.0 26009.

An overview of everyday law,and the judicial system outlining the legit
steps which can usually be .taken, with sufficient information, before
hiring a lawyer.
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7,17 THE OPTION HAND 60014. Mary Carliorr an& Ship Seidel eds.
1976 Three booklets. $6.96 to? %set National Student Educational Fund.
2000 "P" Street. NW.. Washingtori. D.C. 20036.

.

No, One booklet discusses what information is needed by the student
consumer, another gives siformatico;c4 educational costs and &tiara&
ad. and the thine counsels to improve student deasionmaking Other
mIterfafs on the topic are available from the publisher.

.4.

7.18 PROGNOSIS NEGATIVE CRISIS *1 THE HEALTH CARE SYS-
TEM David Illotelchuch. ed 41$76' 506 pp $2.96 Vintage Books.
Random House, 201 East 50th Street, Ne$r York, 10022.

A calection of writings edited by personnel of the,Health Policy Advigory
Center Covers Oates care inshtutIons, health Irmo he he- th work
force, government intervention, Medicare arzd Medicaid. mairte
nance organizabdns, and national health Insuranie.

719 PROMOTING CONSUAER,FROT4CTION FOR STUDe S.18oars

S. Stark. pi. Spring 1976 issue of NEW DIRECTIONS FO HfGHER
EDUCATION. 105 pp. SS JossegBase, Inc . 815 Montgome Street.
San Francisco, Cal. 94111. . .

. .

' Piscussion of the emerging cansurnkr;tiovement in educati rObleke
and solubonl Policy onenled with erripriesis on inVitutiollt higher:
education

'
. ,

7.20 PROMOTING HEALTH. CONSUMER' EDVCATIdN AtIO A.
TIONAL POLICY Anne R. Selmer. ad '076. 264 pp S12$.
Systems Corporation, Gennanter" Md:42067

v.
Presentation of .the role of consumers' eduftion to date and riabonal,
policy toward all aspects of health *vied.

.4

721 SELF CARE. LAY INITIAIWESiki HE(kLTI-1)1.cwrellleven, Alfred

*P3ablishing Company (Division of Neble: n ,Aearlemic eublishefe).
Katz. and End( Hoist. :1976, 134 pp?$8.9:40erback. $3.96 frodisk,

156 Rah Avenue. New York, N.Y%1001012. .

A comprehensive selLhelp medical guide vehtdpilvesdidvicevand7rifor.

Taboo about self-diagnosis avid what to lOces frir-before calling the dolor
or seeking madc.al help Suggests a weriety deahtione the'rnitiept can
safely take on his other own

.. ,

7.22 THE SERVICE SOCIETY AND THE "CO* M VI VANGUARD.
Nan Gartner and Frank Reesman. 1974. 269:p1$9.g4 Hairier & Row.
10 East 53rd Street. New York. fi Y..10022

( ,

Describes the present and cornlhg /lineman eckjety;called the service
society and the role of consumers in that society Projects the ration of
consumer as producer in human servioes.

36 "
.1

*

.40

'



. .

7.23 ,SOCIAL SEGURITY. IN ACTION. Adnan A. Petals and Robert
Wood. 1975: $5.79. Julian Messner and Co. 630 Fifth Avenue, New

, York. N.Y. 16020.

Comprehensive coverage of the systerftom its inception to projecting its
future. General of student reference appropriate for grades 7 through
adult.

7.24 SOCIAL URITY: THE FRAUD IN YOUR FUTURE. Warren
Shore. 1975. $7.9 Mangan Publshing Co.. 866 Third Avenue, New
York, NY. 10022.

M explanation of the. Social Secunty system with emphasis on its
negative aspects. Suggests that citizens are getting "npped off" by p
system over Mitch they have little or no control-

'
7.25 TAKE CARE OF YOURSELF. Donald M. Vickery. M.D.. and
James F. Fnes, M.D. 1976. 269 ppi $5.95. Adcfisoli-Wesley 'Publishing
Co.. Reading. Mass. 01867.

As the title suggests. offer4ways and syggesbons for sell-diagnosis and
treatment where Practice. so suggests limits for self.help and when
profesvonal help should be sought.

7.26 TOWARD A FgARAL STRATEGY FOR PROTECTION OF THE
CONSUMER OF EDU TION. 1975. 70 pp. Free. Federal Interagency
Committee' on Education. Office of the Assaeant Secretary for Education.
U S. Department of Health, Education: and Welfare, Washington. D.0
20201.

Fleview of problems faang the studen-t consjer in all areas of postsec-
ondary education Contains recommendations for action steps to be
taken by the Federal Government. Includes a model education complaint
guide and listing of agencies working on educational complaints.

7.27 YOU ARE NOT ALONE. Clara Claiborne Park with Leon N.
Shapiro, M.D. 1976. 510 pp. $5.50 plus 500 postage. Consumers Union.
Orangeburg. N.Y. 10982.

. comprehensive guide for people who ward reliable information about
emotional,,problems, mental illness, and how to gel professional care. A
significant chapter for consumers of mental health services deals with
costs, financing and insurance aspects of such services.

a

728 YOURIEGAL .GUIDE TO UNEMPLOYMENT INSURANCE. Peter
Jan Konigsberg. 1976. 125 pp. 53.35. Golden Rain Press. P.O. Box
2087. Berkeley. Cal. 94702.

Offers readers an understanding of the unemployment laws in all 50
StafeS.
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bonfum'er Protection

Consumer protection. like consumers' education. has
become a very complex concept with less than universal
agreement concerning Imhof it includes. Materials chosen for
inclusion here address product safety, health hazards,
pollution, fraud, legal rights and redress, consumer law, and
the consumer's role in protection. Additional resources
appropriate for this topic include those listed under Compre-
hensive Resources and Periodicals. More specific informa-
tion relative to consumer law and melhcds of redress can
be obtained from most municipal government agencies.

8.1 THE AMERICAN CONSUMER. 1976. Mu ironed* lgt includes film-
strips, readeri, spirit masters. minonnta $133.50. Encyclopedia BMan-
sec?, Edusalional Corp &ration. 180 E. Pc4t.Road. White Plains. N.Y.
10601.

Examines three devices most commonly used to protect consumers. laws,
regulatory agencies. and payee citsgenif action groups. Cestistuches and
Interviews help students reach conclusions about consumer rights. Grades
7-12.*

8.2 ARBITRATION OF CONSUMER COMPLAINTS. A CASEBOOK.
'National Consumers League. 1975. 12 pp. One copy free. 2-9 copies at.
50 cents National Consumers Ccmngttee for Research and Education.
1411 Hopkins Street. NW.: Washington. O.C. 20036.

Twenty five cases are briefed. Each uses ri ,standard format. parties.
service involved . amount m controversy, facts, decision. and award.

8.3 THE AVERAGE MAN FIGHTS BACK. David Hapgood. 1977. 280
pp. $8.95 -Doubleday 6 Co., Inc.. 501 Frankin Avenue, Garden City.
N.V. 11530. b
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3
Gives practical information on how to fight those "thngs".ishich seem
biker than us. The reader is introduced to people, singly and in gm:slips,
who are fighting backce.. Nader, action lines in: newspapers, lbcall
State governments.

8.4 CAUGHT! 1972. 16mm film, color, sound, 24 mins. $230.00,f rental
5 ddrs $70.00. Nation! Retail Merchants Association. 100 Weft ?1st
Street, New York, N.Y. 10001.

Describes shoplifting and shows how It is not only morally bo.4 legally
wrong. Methods of surveillance by store personnel devices
are clearly shown. Grades 7-Adult.

15 THE CHEMICALS WE EAT. Melvin A. Benarde, Ph.D./1975. 208
pp. 53.541 ateGrawHis Book Co., 1221 Avenue of the Americas. New

'York, N.Y. 10022.

Am in-depth study in lay terms. °antes and explains the of chemical
additives why they are added. what they are, and how tuncison.

8.6 CLEANINGet;.% AgERICA. John Quarles. 1976. 5 pot $8.95.
Houghton Minn .. One Beacon Street. Boston. Mass. 107.

This " book offers citizens extremely Important insghts into their critical
ras in the goiernmental prodesses aimed at our/ environmental
survivarG. FOIL N.Y. limes National Environmental Ctrespondent.

8 7 CONSUMER COMPLAINTS -- PUBLIC POLICY ALTERNATIVES.
Sal Divita and Frank McLaughlin. eds. 1976. 298 pp. 57.95. Acropolis
Books. Ltd.. 2417th Skeet, NW.. Washington, D.C. 20009.

Contains - selected papers from a public policy forum Neil September
1974 Five areas addressed were need for consumer redress. complaint
(visiting, public policy perspectives, public policy alternahves. and legit..
!alive events.

82. CONSUMER COMPLAINT GUIPY '1977. Joseph Rosenbloom. 1977,
498 op $4.95. Macmillan Informed* '866 Third Avenue. New York. N.Y.
10022.

An up-to-date glide on where and how to complain. Lists chief executive
officers of all major manufacturers and container product compasses.
Complete list of consumer agencies and complaint handling groups.

8.9 THE CONSUMER OFFENSIVE 1976. 16mm film; color. sound. 26
mins. $390.00, rental S40.00. Benchwosk Films. Inc., 14$ Scarborough
Road, Martin Manor. N.Y.,.10510.

Getting better products for less money. protecting the envirbnment, and
improving, the quality of life by joining consumer organizations are
possible Film also demonstrates how the consumer movement has
lobbied. boycotted. arid demonstrated for the good of alt consumers.
Godes 944,11t.
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8.10 CONSUMER POWER. Everybody's Money Special Issue 3. 1976.
32 pp 25e prepaid Everybody's Money. Box 431, RV, Madison. Wis.
53701. -

A "guide for survivetells about frauds. gyps, how to get recourse and**
mdudes bps on how and where to complain.

8.11 CONSUMER PROTECTION. Lester A. Sobel 1976. 174 pp. $8.95.
Facts on File. 119 West 571h Street, New York N.Y. 10019.

Record of efforts made 14 the Federal Government to curb consumer
abuses dunng the final years of the 1960's and the first half of the 1970 s

8.12 CONSUMER PROTECTION GUIDE 1977. Joseph Rosenbloom.
1976. 398 pp. $10.95, paper $4 95. Macmillan Publishing Co.. 868 Third
Avenue. New York. N.Y 10022.

A "how to get your money's worth from experts" book which lists
addresses for most of the services fisted so One may write for information
or file a complaint.

813 CONSUMER PROTECTION IN A NUTSHELL. David G. Epstein
1976. 322 pp $5.95. West Pubbshing Co., 50 West Kellog Boulevard. St.
Paul. Minn. 55102.

Compact formal with an easy to understand presentation of consumer
law.

1

14 CONSUMER PROTECTION. PROBLEMS AND PROSPECTS
Laurence P. Feldman. 1975. 313 pp. $6 50 West Publishing Co.. 50
West Kellog Boulevard. St. Paul, Minn. 55102. ,

Maior issues that must be faced by consumer activists and their business
counterparts. Covers history, present issues. and the future, College teed
reference.

8.15 CONSUMER REDRESS. 1971. Game. 15 or more players, time
24 hrs. $8.95 Changing limes Educational Service, 1729 H. Street.
NW.. Washington. D.0 20006.

Makes participants aware of proper channels to use and the difficulties
involved in obtaining redress. Grades 7- t.

8.10. .CONSUMER RIGHTS FOR D BLED CITIZENS. 1976. 86 pp.
$2.06 prepaid Education Divrsio apartment of Consumer Affairs. 80
Lafayette .Street. New York, N. 10013.

Geared for residents or New York OlVthe booklet gives important
information to those concerned with consumer problems of the disabled.

817 A CONSUMERS ARSENAL:0hp Dorknan. 1976. 276 pp. $10,00.
paper $3.95. Praeger Publishing Ca., 11,:i Fourth Avenue. New York,
N.Y 10003.
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A three-pan manual for consumers: strategy needed by consumers.
protection on a Statby-State basis. and a consumer complaint .encyclo-
podia.

8.18 CONSUMER'S GUIDE TO FIGHTING BACK. Mims J. Bloomstein.
1976. 296 pp. $7.95. Dodd.'Mead Co.. 79 Madison Avenue. New York.
N.Y. 10016.

Text offers steps to take when yOu have been "upped off." plus how to
, prevent such problems.

8.19 DIRECTORY OF CONSUMER ORGANIZATIONS. 1976: 42 pp.
Rev. expected Fall 1977. Single copies tree. Office of Consumer Affairs,
U.S. Department of Health, Education. and Welfare. Washington. D.Q.
20201.

A list of 450 organizations for consumer advocacy or protection and
those which serve the needs of special population soups and commit a
significant portion of their program to fu 13 interests of consumers.

8.20 EAT YOUR HEART OUT. HOW FOOD PROFITEERS VIC1IMIZE
THE CONSUMER. Jim Hightower. 1975 302 pp. $8.95. Crown Publish-
ers. Inc.. 419 Park Avenue South:New York. N.Y. 10016, (Also available
in paper edition-1976. $1.95. Random House, Inc., 201 East 50th
Street. New York. N.Y.10022.)

An indictment of the food industry. which the author (*Minds has the
attitude of "consumer be damned."

8.21 FABRIC FLAMMABILITY AND SAFETY IN THE HOME. 1975 45
35mm sides with script. $1 5.00: Textile Industry Product Safety Commit-
tee. 1750 Penn.sylvarila Avenue, NW.. Washington. D.C. 2d006.

Fabric flammability information is offered through a question and answer
format.

8.22 FOOD ADDITIVES AND FEDERAL POLICY. Beatrice Trum Hunter.
1976. 332 pp $9.95.. Charles Scribner & Sons. 597 RIM Avenue. New
York, N.Y. 10017.

Thesis is that government is not concerned about consumers. Warns
about Idditivesparticularly sugar. salt. and dextrose.

8.23 THE HEALTH ROBBERS. Stephen Barrett, Poi.D.r arid Gilda Knight.
eds. 1978. 350 pp. $10.50. George F. Sbokley Co.. 210 West Washington
Square, Philadelphia, Pa. 19106.

A stashing attack on medical qu ery. health frauds and hils, lobbies,
and gadgets that endanger t tang consumers white bilking them of
millions.

8.24 HOITHE HEALTH ARE YOU? EAT. DRINK AND BREATHE.
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19 35mm slides with cassette. $92.00: Harper & Row Audiovisuals.
A( Ili `lie. Hagerstown, Md, 21740.

skips an understanding of health *Nene related to
.

tdion Of ar. water. pesticides, food, radiation, solid waste, and noise.
Grades 8-Adult.

),
825 IF IT DOESN'T WORK . COMPLAIN. 1975 16mm film, color,
sound, 15 mins. $195.00: JournreFilms, Inc.. 930 FMK Evanston, III
60202.

Six co workers at lunch tell of being npped off. The film highIghts steps a
consumer can take to recover loss from the purchase of ah 'untenable
product or service. Grades 7- Adult.. ,

- .

826 JUSTICE IN THE MARKETPLACE. 1974. 2 filmstrips With 2
cassettes. Inernasters. $47.50. Changing Tubes Educational
1729 H Street, NW;..Washinglon. D.C. 20006.

Five situation, involve young consumers who seek redress of gnevances
Each case high6ghts a different channel of appeal. Grade99-12"

8.27 LET THE BUYER SE AWARE CONSUMER RIGHTS AND RE.'
SPONSIBILMES. Elsie Fetterman and Margery K. Schiller. 1976. 228
PP 5595. Fairchild Books,.? East 12th Street. New York.*N.Y. 10003

Mainly for teenagers, the text opens each chapter with a relevant case
study. Consumer concepts are easy to understand. Grades 9-14 .

828 MAKING PRODUCTS SAFER. WHAT CONSUMERS CAN DO.
Irving R. Dickman. 1975. 28 pp. 35g. Fbblic Affairs COrnmdtee. Inc.. 381
Park Avenue. New.York, N.Y. 10016.

. Discusses the role of consumers and several Federal agencies in
assuring safety in the marketplace.

8.29 MARKET PLACE ETHICS. 1975. 5 filmstnps with 5 Cassettes or
$315.00. Prentice-Haft Media. 150 White Plains Road, Tarrytown,

N,Y. 10591.

A study of honesty in the Marketplace and government. Helps itudent;
be informed by investigating sees and misuses of governmental controls
such as unit pricing, chemicals and additives. codes.and licensing.
Grades 10-college.

8.30 PANIC IN THE PANTRY Elizabeth M. Whelan. Sc.D.. and Freder-
ick J. Stare. M.D. 1975. 222 pp. $8.95. Atheneum Publishers. 122 East

.42nd Street. New York. N.Y. 40017.

An answer to the hysteria many consumers have over food additrves, a
sane assessment of the value of the substances in our foods. seventeen
pages of references.
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8.31 PROCESSED FOODS AND THE CONSUMER. ADDMVES. LA-
BELING,- STANDARDS AND NUTRITION. 'Vernal S. Packard. 1975.
$12.00. paper $5.95. University of Minnesota Press, 2037 University
AVenue. SE.. Minneapolis. Minn. 55414:

A ndionel rocotechnical presentation of indust y. govenvnent, and con-
sumer views on food aiddves, toxic metals in food, poisons in natural
foods, noilrilionaLlaberng, and ntntional quantity guidelines.

8.32 PROTEMING CONSUMER INTERESTS. PRIVATE INITIATIVE
AND PUBLIC RESPONSE. Robert N. Katz. ed. 1976. 300 pp $16.40
Winger Publishing Co. 17 Water Street. Harvard Sqdare. Cambridge.
Mass. 02138.

An edited version of a 3-clay symposium concerned wtth whowilkeak
for the consumer. when and where Irdormabon is presented on standards.
self-regulation. thb press, legal services. public policy, and much more.

8.33 SHOPLIFTINGITS A CRIME. 1974. 16mm film. color, sound. 12
mins $485.00. rental $1500. Film Fax Communications. 16900 Ventura
Boulevard. Stuck; City. Cal. 91604. .

A teenage girl is caught shoplifting The film emphasizes short- and king-
range consequences of the crime as she as taken lo the police station
and booked Grades 542.

8.34 STEERING CLEAR OF LEMONS 1975 16mm film, color. sound,
18 mins $220.00. rental 3 days, $25.00 Consumer Reports Films. Box
X18, 256 Washington Street. Mount Vernon, N Y. 10550.

Facts are drawn from technical and edlonal staffs of Consumers Union
Bnef discussions of diet foods, lax trade laws. stereos. bikes. grade
labeeng, and more Grades 9-Adult.

8.35 SUE THE B'STRDS; THE VICTIM'S HANDBOOK. Douglass
Matthews. 1975 (ong. 1973). 228 pp. $1.50. Dell. 1 Dag Harnmarskold
Plaza, 245 East 47th Street, New York. N.Y. 10017

Wntien for those who have been cheated and are unfamiliar with the
wodangs of the small claims courts.

8.36 THE SUPERMARKET TRAP THE CONSUMER AND THE FOOD
INDUSTRY. Jennifer Cross 1978 Rev. ed 318 pp. $10.00. paper $3.50.
Indiana University Press. Etoominglon. Ind. 47401.

Two new chapters and revised statistics show how prices are set and
how advertising adds to costs.

8.37 SWINDLE 1971. Game 15 or more players. time 2-3 hrs. $8.95. -
Changing limes Educational Service, 1729 H Street. NW.. Washington.
D.C. 20006.

FOCIAOS on how to spot and avoid gyps and frauds when purchasing
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products and investing in moheythalung opforturybes Participants are
involved in buying cars and having them repaired; Grades 9-12

8.38 TAMING THE GIANT RPORATION. Ralph Nader. Mark Greene.
and Joel Sekgnr. 1976.312 510.50. Jeffrey Norton Publishers. Inc
14$ East 49th sow. New York. N.Y. 10017.

A rationale for rethinking corporate law Explains how big business
abuses its power. tells what government and consumers can do about it.
suggests Federal rather than Slate charters for business. and analyzes
corporate power structure .

8-39 WHAT EVER HAPPENED TO MOM'S APPLE PIE', John Keats
1976 232 pp. 67.95 Houghton Millen Co- 2 Park Street. Boston. Mass.
02107

Takes the reader behind the scenes of the food industry to explain why
we are not eating welt Author claims supermarkets. are filled with
overprocessed. overpackaged junk food that nounsh corporate balance
sheets rather than people

840 YOUNG CONSUMERS (Law in Action Series) Linda Riekes and
Sally M Ackerly 1975 100 pp 53.25. Teachers manual 53 25 West
Publishing Co- 50 West Keltog Boulevard. St Paul. Men. 55102

Illustrated text that presents general information about the world of
consumer protection while focusing on buying expenences common to
Young people. A filmsup is available which correlates with buymanship
section Grades 7-10

2-
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Curriculum.Guides
and Curriculuin

Development
Resources

Every person chiDed with a leadership role in con-
sumers' education faces the task of designing and revising
learning experiences for his or her audience. Included here
is a sample of the numerous curriculum guides and curricu-
lum development materials available from a variety of
sources. Most State Departments of Education have devil-
oped curriculum guides for consumers' education and mike
them available to educators at little or no cost,

9.1 AN APPROACH TO CONSUMER EDUCATION FOR ADULTS.
U.S. Office of Consume Affairs. 1973. 37' pp. 55g. Superintendent of
EtOCUM01113. GPO. Washington, D.C. 20402.

HerlSs educatorb establish and organize consumer education programs
for adult students, Attention is to needs aspecal groups.

1

9.2 CONSUMER EDUCATION. Nevada Department of Education. 1974.
Rev ed. 226 pp. $2.20. Amy D. Heintz, Nevada Department of Education,
'Carson City. Nev.

FotMeen eats include concepts, learning Egmbes and resources for
developing lone-semester course-having home economics leadership.

9.3 CONSUMER EDUCATION: A MODEL OF AN JNTEROISCIPUNARY
K-12 CURRICULUM APPROACH T29 ,CONSUMER EDUCATION, PROC.

it ESSES. 1974. 44 pp. Free. OffUe of Deputy .Commissioner, State
Department of Education, -152 Tremont street, Boston, Mass..021-11.

Curriculum guide developed for the .Demonstration Pilot Project in
Neeburypert. Key areal Include planning, buying, borrowing, protecting.
shailng, and investing.

0
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'

9A. CONSUMER EDUCATION CURRICULUM GUIDE, FOR OHIO.
1976. 172 pp. $5.00. Vocational Eddcabon Division, State D*80010,41 of
Education, Columbus. Ohio 43206.

Update of Ohio's K-12 cioricartum guide of 1971. Includes a bibliography
and a lest of COLLEUMGf economics.

4

9.5 CONSUMER EDUCA115N CURRICULUM MODULES,. A SPIRAL
PROCESS APPROACH. 1974. S17.2fiers set (Stock No. 1780-01284. ,

Superintendent of Documents. GPO, Washington, D.0 20402.

F ive modules adaptable to any content area,. for uwvath learners of
varying abides, ages, and socioeconomic and cultural backgrounds and
for Use in forra and Informal teaching situations. .

9.57INSUMIIREDUCATION IN AN AGE OF ADAPTATION. Sally
Campbel. 1971. 105 pp. 52.00. Consumer information Services, Dem!:
ment 703. Public Relations. Sears. Roebuck & Co.. Chicago, It 60611.

Educator resource containing behavioral objectives slated atconsumer
competencies. evaluation matenals for teacher add student, and guidel-
ines for adapting cumculum content Jo meet the needs of various aged..
abililips, and Income groups.

9.7 CONSUMER EDUC¢TIO TERIALS PROJECT. 1973 ,51500
per set/S3.00 each. Cpnsumers' Union of U.S.. Inc.. Educational Services'
Division. Mount Vernon. N.Y110550.

T,Oes include. omit coisom000, mummer. SECONDARY. JUNIOR AND COMM-
WRY COLLEGES. POST - SECONDARY VOCATIONAL AND TECHNICAL INSTITUTES. ADULT

OONSUPAR EDUCATION THE COIMUNI1Y. and PREPARING THE' CONSUMER E04

CATOR. Eich contains case studies which suggest ways to create. plan.
and conduct a consumers' education program tailored to the needs Eirr
interests 01 students in a formal or informal setting.

. ,

9.8 CONSUMER MATHEMATICS TEACHING UNITS. 194. $3.06.
Slate Depadrneril of Public Instnrction. Math. Division, 280 Education.
&Meg. Raleigh. N.C. 27611. SP

Ou, lines 10 units inducing topics for study, mathema tical concepts, and
related problems. Loose-leaf format.

9.9 ECONOMIC CONCEPTS, - GRADES K-3,
ECONOMIC CONCEPTSGRADES ft-78.'1975.
NOMIC CONCEPTSGRADES 10-12: 1975.
Council on Economic Educatkon. 1212 Avenue
York. N.Y. 10038.

,

' Identify end locate important economic concepts in printed texts and
,

leachers' Vuldes.

1975. 219 pp. 44.50.
525 pp, $7.50. ECO-
120 pp. S450. Joint

of the Amencas. New

110. ECONOMIC EDUCATION CURRICULUM GUIDE K-12. 1975. 123
pp. Free. Oklahoma State Qepartment of Education, Oliver Hodge
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Memorial Education Building, 2500 Lincoln Boulevard N., Oklahoma City,
Olda.

Intended as a guide to integrating economic ideas and related teaming
activities throughout the curriculurh.,

.

9.11 FAMILY MONEY 'it'otANAGEMENT COUNSELING: A SYSTEMS
APPROACH. Charlotte Ar. Churaman and Martha I. Garrison, eds. 1975.
$6.00 Umponum.i.lniversity of Maryland. College Park, Md. 26710.

Proceedings of a workshop on "Money Management' in Counseling
Situations" Contains three case studies nigh papers on related topics.

9.12 F
oto

D. WHERE iki'lfrFIMON. POLITICS S CULTURE MEET. AN'
ACTIVITIES GUIDE FOR TEACHERS. 1976, 221 pp $450. Center for
Science in thePublic Interest. 1755I.S Street, NW., Washington, DC
20009.

Mb It

/4

Objedive is to develop understanding through fteestiolabon, garnes,
participation in the political process. and debate.

913 A GUIDE FOR EVALUATING CONSUMER EDUCATION PRO-
GRAM8AND MATERIALS 1972 23 pp. 51.50. Amencan Horn's Econom-
ics Asi3dation. 2010 Massachusetts Avenue,,NW , Washington. DA.
20036.

Series .of .continuums for evaluating proof;ms materials. can double
as cntena for, developing consumer eclutabo

9 t4 INNOVATIVE CLASSROOM
PEASONAL FINANCE-4975. G6 p
ices 20-k P.O. BoZ 8339, Chi

cane

1106 ES FOR TEACHING
Donstimerinformation Serv
0.0068

-

Sumniary of the i5 in 11)8.1973-'74Personal Economics
Opmpetence A' ram sponsored by Ilie Ilth;ois *Council on

ritgornery.Ward., 'Economic Ed
.0. re h;

ERSONAL MONEY MANAdEM1IT, GUIDELINES FOR TEACH-
Ca 'WilliaM L....lokftn at at. 1b74.',,I0 pp. $1.00prepaid. Publications

SeCtidi. Ospartmail No. 18, N.Y. Stock Exchange. P.O. }lox 252. New
Yorki.N.Y 10005. .

Compact guidelines-of particular v tit 10 the byrning corlsumer
-education teados. Reltesher:guidefdr,

. ,

d

1916 PROSPECTUS. ECONOMIC "EDUCATION FOR C LDREN 9-11.
YEARS 010.'1975. Out 'of print. Available at rrfc4 libraries. Agency for
Instructional Televisont Box A, Bloomington. trod. 47401.

A elan ior using televisiori for economic education. Consumption is, one.
of the six concept dusters tgt whiCh programs and manuals we slated,.
for distribution beginning September 1978.

5,,
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9.17 Sl(GGESTED APPROACHES. F.OR INSTRUCTION IN CON-
SUMER EDUcIATION. Jun# 1975: 79 pp. State Department of Public
ingruclion, Toimment Bulking, Dover, Del. 19901.

? Develops 'four sample units *relatigg the consumer to our economic
system, the marketplace, within society,, and as one with rights and
responsipilities. Containsanlotated bibliography.

4.18 SUGGESTED GUIDELINES FOR CONSUMER EDUCATION.
GRADES K-12. 1970. U.S. Office of Consumer Affairs. 58 pp. $1.05.
Superintendeirof Documents, GPO. Washington, D.C. 20402.

Comprehensive guide for consumer education below the Clevel.
Sid relevant. ".

9.19 A ,TEACHER'S GUIDE OF STOCK MARKET AND I STMEK
GAMES AND ACTIVITIES. 1974 442. $5 00. Dr. Peter Yacyk, Division
of Graduate Studes:Vhooi of Effiation, Rider College, Trenton, N.J.
08602.

1

Covers,secunties and suggests buying a thee cfr shares of stock as a
-dos activity. High school level ,

.

9.20 . A TEACHERS GUIDE ... TO MONEY MANAGEMENT. 1976. 65
pp. $1.50. Consumer Credit Counseling Service of Western Pennsylvania,
401 Wood Street, Pittsburgh,_ 1111 15222.

Forniedy tided "Ear-aortal Learning Packet," this revised edition includes
worksheets On money management, credit and shopping skills, a series of
case studies, and a 9-page resource list. For beginning teachers in
consumer oducadat

tr
"9.21 TEACHING CONSUMER EDUCATION. A COMMON-?EtskiE
APPROAbH. Monograph 6. Fred T. Wilhelms. 1974. 45 pp. $1.50.
Department of Vocational-Teo/mica! Education, Curriculum- LaboratoN
Iluddie 4103, Kilmer Campus, Rutgers University, New Brunswick,
08903.

Aitokettical presentation of the foundations and the allied gains of
umers' education wif` countless sugestione and guidelines to

feathers of young consumers. Designed for both new and expenenced
Waiters.

9.22 TEiCHING .TOOLS FOR CONSUMER REPORTS. Free with
multiple (20) subsaiptions to Consumer Reports Magazine. Consumers
.Union. of the U.S., inc., 256 Washington Street, Mount Vernon, N.Y.
10550. .

September to May. Teaching Tools suggest activities for multidisciplinary
consumer education classes relate to tested producbi in the cone-
sopping issue of Consul", emits Magazine.
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10.

0

Periodicats

This very brief IisE is intended only to highlight the fact
that an abundance of consumers' education information Is
available through a variety of periodicals. Over 100 periodi-
cals containing product and service informaliorrgre indexed
quarterly in Consumers Index (listed in Bibliographies sec-
tion). Professional journals in economics, marketing; home
economics, business education, and related fields Jelture
consumers' education articles and papers. Newsletters;
special papers, fact sheets, and trade publications are
published by a variety of groups; agencies, associations,
and organization! Local libraries can assist in locating
many of these resources.

101 CHANGING TJMES. Monthly. $9.00 per year. The Kiplinger Maga-
zine, Editor's Park. Md. 20Z02. .

Articles on consumer issues and products. Not a product rating pu- blica-
tion. Reduced subscription rates for multiple classroom copies.

$

10.2 CONSUMER AGENCY NEWS. Monthly. $12.00 per year. Center
for Consumer Affairs, University .of Wisconsin-Extension. 929, North 8th
Street, Milwaukee, Wis. 53203.

A 4-page information exchange for consumer representation agenaes
(State/local government). Examines current developements In consumer
affairs.

10.3 CONUMER NEWS. Office of Consumer Affairs. U.S. Department
of Health: Education, and Welfare. Twi monthly. Make $4.00 check
payable to Superintendent of Documents kder from. Consumer infor-
mation Center, Pueblo, Colo.,01009. f .-

5
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1

Four pages of reports on Federal G5vernment programs for Consumers
Includes Consumer Register. a summary. of selected items from the
Federal Register. .

'101
104 CONSUMER REPORTS (AND ANNUAL). Monthly $11.00 per
year ($800 for 6 or more). Consumers Unicai of the U.S. Inc.. 256
Washington Street Blount Vernon. N.Y. 10550

A

Reports of impargal laboratory tests evaluating brand name consumer
products Also contains editorial articles on the consumer issues Reduced
subsenption rates for multiple dassroom copies. .

10 5 00N4IMERS' RESEARCH MAdAZINIINAND ANNUAL BUYING
GUIDE) Monthly $900 per year Consumers Research, Inc., Washing-
ton. N...1 07882. b

Mapnty of articles are *and name ritings and reports of impartial
laboratory tests Also rricludes rat o6 fudging gustily of products

10 6 CURRENT Of.i§LIMER Monthly, 9 issues !September -May).
$2.95 ea Minimum of 13 subscriptiops includes teitcheckedilion Curnc-
utum Innovations. Inc , 501 Lake Forest Avenue, Hghwooa.111 60044.

A magazine for Junior, senior high school students relevant to consumer
interests . r t .

10.7 EleRYBODYS MONEY Quarterly. $125 per inchwelyal subscn-
ber Elferybody's Money. PO Box 431 B, Madison. Wis 537dfi-

Wntten for credit union members. a fact filled finance, publication that
serves as a resource for consumer education Classes"' ,

.

10 8 FEDERAL REGISTER Daily $50 00 per year ASsistant Public.
Printer (Supenntendent of Documents). U S Government Panting Office. .
Washington. D.0 20402

Legal newspaper An which the Executive Department publishes reads: '
lions, orders. and other documents. Issued weekdays and pubIrshed in
soft cover of 150-300 pages Available in most public kbraries

109 FINANCE FACTS. Monthly $2.50' per year to National +Consumer ,

Finance Association members and schools, $500 per yer to. other
-subscribers. Finance Facts, Stale 601, 1001 16th Street. NW., Washing.
ton. 0 C. 20036

A 4page newsletter on consumer financial behavior, lolNeharts.

10 10 THE KIPLINGER WASHINGTON LETTER. Weekly $38.00 per
year Kiplinger Washington Editors. 1729 H Street. NW. Washington,

C. 20006.

'Reports on the Washington scene caving opinions, forecasts. and teas
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1b.11 ;MONEY. Monti*. $12.00 per year. ilme, Inc., 541 N. Fairbanks
Cowl, Chicago, N. 60611

Geared to the middleincome family, content is heavy on investment
information. Also contains personal inane ind product information.

CP

4 ,

.
, I., .

.. .

,

4

10.12 NEWSLE1TER, 9 issues each year (September-May). CON-
SUMER EDUCATION FORUM, 3 each year. JOURNAL OF CONSUMER
AFFAIRS, 2 each year.' All three are evadable with Membership in
American Cotincii on Consumer interests, $15.00 per year. ACCI, 162
Stanley Hal, I.Miveisity of Missouri, Columbia, Mo. 65201.

The r st-wsten le contains an annotated listing of recent consumer pnnt
and audiovisual resource materials. inctubing articles from selected
pedodicals. FORUM is a 4-page aid with ideas for teaching consumer
education. The JOUS041, publishes articles on consumer reseaich, con;
simer aflairivand book reviews.

i 10 13 OF CONSUMING INTEREST. Weekly. $72.00 per year, $48.00
for educators: Federal State Reports, Inc., P.O. Box 986, Court House-
elation, Arlington. Va. 22216. ,

. .

-.,

re

's..
Reports and analyzes current consumer issues and'activibes.

.
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st,

Bibliographies

Bibliographies and resource guides ristea here serve
thejoader in locating a wider variety Of consumers' educe-

(*lion thetenals and resources than those included in this
booklet. Special attention is called to entries 11:5. 11.6, and
11.12, which are most comprehensive. Most of the Compre-
hensive Resources and many of the other publications
listed 'here, particulprly curriculum guides, contain bibliogra-
phies or listings of materials and resources for consumers
education.

11.1 AN ANNOTATED BIBLIOGRAPHY OF GAMES AND SIMULA.
P ONS IN CONSUMER EDUCATION. Gwen Stucker. 1973 97 pp.
51.50. Drawn of Home Ecorionies Education. UAlissity of bloom 351
Education Baking. Urbana, M.61801. "

-4 Thirty games described for teachers of Adult Basic GesicatiOn &resource
for all teachers interested in games.

11.2 8113UOGRAPHY OF BOOKS ON affISUMER AFFAIRS Thomas.
E;Garrnan. February 1976. 41 pp. Free. Professor Thomas e. Garman.
VirOnsa Polytechnic institute aiVptate University. Department of Menage-

Ilising and Farr* De40ocirrient. Blacksburg. Va, 24061

Contains 159 entries. without annotations. .
, 4

1153 81131.106111APHY ON MARKETING AND THE MACK CONSUMER
Thomas E Barry at al:, eds. 1976. $4.00. American Marketing Amoco-
lice. 222 S. Wank!. Sala, ChicijimAll..60606.

As the title suggests, a valuable listing of materials and of prances for a
spectres pest at consumers education.
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11.4 CONSUMER EDUCATION RESOURCES 1974 56 pp Free.
Michigan Consumer Education Center Library. Eastern Michigan Unmet-
WY. 217 A. Universrly Library. Ypsilanti. Mich. 48197

Annotated bibliography ofrnecka kris. films, cassettes. filmstnps. and.
games with producers address and unit pace

11.5 CONSUMER INFORMATION CATALOG AN INDEX OF SE-
LECTED FEDERAL PUBUCATIONS OF CONSUMER INTEREST Quart-
erly. Free Consumer Inforfisaton Center. Pueblo. Colo 81009

An annotated catalog with more OM 250 Federal pamphlets and booklets
on consumer products. and protection

11 6 CONSUMERS INDEX TO PRODUCT EVALUATIONS AND IN. .
FORMATION SOURCES. Quarterly 539 50 Pierian Press, P 0 Box
1806. Ann Arbor. Pilch 48106

Singer loftRearrers Guide on Penodical 1.4erature. re consumer maga;
arks: over 100 periodicals indexed

12 7 EDUCATIONAL GAME AND SIMULATIONS IN ECONOMICS
28 ed. Darrel R Lewis. Wentworth. Robert Reinke. and Mani
E Becker...1r 1974 134 pp $400 keit Council on Economic Education.
121? Avenue of the Arenas. New York. N Y 10036

Lists 130 games for Elementary and secondary levels with articles on
constructing. selecting. and using simulation-games

118 EDUCATORS GUIDE TO FREE FILMS 36th ed 1976 716 pp
512 75 And

11 9 EDUCATORS GUIDE TO FREE FILMSTRIPS 28th ed 1976. 188
pp 510.00. And: -

11 .10 EDUCATORS GUIDE TO FSEE TAPES. SCRIPTS AND TRANS
SCRIPTIONS. 23d ed 1976 295 pp $1050 Educators Progress Service,
Inc . 214 Center Street, Flandolph, Wis 53956

Annotated listing which Includes. consumers -educakon titles Also see
sections on business education, home economics. and social studies

11 11 ERIC (Education Resources Info:mato:in Center) is maintained by
the National Institute of Education ERIC IS a national informahon system
which disseminates education research results. research related mate-
nals.,and other research information Consumers education matenals are
Inducted Abstracts. Wings. and microfiche copes. are available at most
libraries and many educational institutionl.

11 ft REFERENCE GUIDE FOR CONSUMERS itna David 1975
327 pp S14 94 R A Smoker Co . 1180 Averitie of the Americas. New
York. N Y 10036
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. Fully annotated bibliography of books published from 1960 to June 1974.
and films from 1985 to 1974 Also contains pamphlets and magazines.
tots consumer organultions in thd United States. Puerto Rao. and
Canada, and newspapers with consumer action columns

11.13 RESOURCES FOR CONSUMER EDUCATION-16rnm FILMS.
Nancy B. Greenspan 1976 48 pp S150. Vocational-Bumaikon Labora-
tory. Rutgers University. Kilmer Campus. New Brunswick. N J 08403.

Annotated bbliography of over 76 16 mm alms suitable for classroom
and group usetin consumers' education

I

.
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Detailed
Topical Index

Resou6s 4nd references are listed according to their
major tdpic(4. No effort has been made to list every topic

= inducts:Wirt eat resource. In addition to specific °save, the
reader is urged explore particularly those tides listed in
Comprehensive sources for additional information on-Ty
topic.

Titles are WM according to the broad topic under
which they are listed rst digit and the specific title in that
topic (digitts)) following he decimal point. Each title through-
out the booklet is precedb0 by this index code.

Advertising. 1.1. 1.2. 1.4. 1:1 1.15. 1.22. 2.12. 3.1. 3.4. 3.7. 3.14.
3.17, 3.22. 323. 6. $.25.

Action. Consumer: 1.7. 1 15. 3.21 8.1. 8.3. 8.9. 8.14. 8.32.
Adult consumers educafion: 9:1.9.
Affluent consumers:, 2 1.4.13.
Arbitration: 8.2.
Appliances: 1.6. 1.12. 1.25, 1.28.
Automobile:

Buying: 1.1. 1.25. 1.28. 6.6. 6.16. $.17. .18. $.22.
Operabon: 6.20. 6.22.
Safety: 2.24. 2.25.

Banks and banking: 1.1. 1.2, 1.4, 1.14. 1.15. 5.1 .5. 5.20.
Bankruptcy: 1.4, 1.15,
Mad consumers: 11.3.
Budgets and budgeting: 1.1. 1.2. 1.4. 1.7. 1.10. 1. 1. 1.14. 1.15.

1.28. 5.4. 5.19. 5.33. 5.35. 5.341 -45.8 5.
Business-consumer relations: 1.7. 1.15. 3.9. 8.14. 8.29. 8
Buymanship (see Comparison shopping)
Care (see Automobile)
Charge Accounts (see Credit)

6,-)
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CNIdren:
Consumer Behavior of: 5.6. 'i
Marketing and Buying for S.11.

Clothing: 1.1, 1.2, 1.4, 02, 1.15. 1.25. 1.28. .

Community) resources for the consumer: 7.8. 7.9. 7.10. 7,12.
Comparison shopping: 1.1, 1.2, 1.3, 1.4, 1 5. 1.8. 1.7, 1.10. 1.11,

1.14,1.15, 1.22. 5.36. 6.1, 6.5, 6.7.
Complaints, consuner. 1 1,12. 1.411.14, 1 .15, 8.7.8.8, 812.8.17.8.18
Condominiums: 6 6,
Conservation of resources: 3.10. 325.
Consumer Affairs, Office of: 8.19, 9.1. 9.18, 10.3.
Consumer movement 1.4, 1.15, 1.30, 2.6, 3.9.
Consumer's rote in society: 1.10.1.15
Contracts: II, 1.2, 114. 1.15. 1.22. i
Cooperatives: 2.10. 2.18. 2 19, 6.12. ..
Consumption theory: 2.14. .
Court. Small clairns: 1.4. 1 15. 8.35.
Writ 1.1, 1.2, 1.3, 1.4, 16: 1,14, 1,15, 122, 127,

5.11. 5.12, 5.16. 5.29, 5 47.
1.28, 2.1, 5.7,

Oecisionmaking. 1.1, 1.2. 1.4, 1.14, 1.15, 3,6, 4.5, 4.9, 4.10. 4.22.
Disadvantaged consumers: 4.f 1.

consumers: 816.I
2.20, 3.12, 4.7. 8.4, 8.9

Education, consumers of: 1 12, 7 17. 7.19. 7.26.
Elderly: 4.12, 6.13. .

Electronic funds transferral; 3.11.
Energy: 1.21. 32, 3.13. 3.15. 3.16, 3.18.
Environment (see Ecology)
Estate Planning: 1.28.
Evaluation of consumers' education MabineliS: 9.13.
Fabric Flarnmabilty: 8.21.
Families, money and: 4.16. 4.17, 5.26, 5.31. 9.11
Films, 16mm: 3,1, 3.4, 3.9, 3.22, 4.2, 4.9, 4.26. 529,

6.25,1.10, 8.4. 8.33.
531. 5.42. 6.7,

Lists and sources of: 11.8, 11.13.
Filmstrips. 1.7, 1.13, 3.5 3.12. 3.13. 323. 3.25. 4 21, 51, 5.11, 5.12,

5.14. 5.27.6,5. 7.3, 8.1, 8.29
Lists and sources of: 11.9.

Food:
Adcriives: 1.4, 1,15, 6 26. 8.5. 8.22. 8.30. 8.31.
Buying and planning: 1 1, 1.2, SA. 1.12.1.14, 1.15, 1.25. 6.26,
Gracing and standards: 1.1. 1.15. 8.26. 6.27
Labeing: 1.1, 1.15, 1.22, 3.24, 6.28, 8.31.
Marketing: 1,15.3.3, 324, 6.26..8.27. 8.20. 8.36.
Safety: 2.9. 2.11, 2.16. 8.31. 8.39.

.

Food stamps: 7.11. ....
Furniture; 1.12, 1.15. 1,25;1.28.
Fraud: 1.1. 1.2. 1.4. 1.6. 1.11: 1.15. 8.10. 8.37.
Games. simulation: 3.15. 4.20, 5.19, 5 33. 5.43. 8.15, 6.27, 8.15, 8.37.

Lists and sources of: 11 7.
Government services and agencies: 1 4, 1 6,1,15.8.11, 8.19, 8.28
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Grades and standards (see Food)
G u a r a n t e e s and warranties: 1 1, 1 4. 1 14. 1.15.6 7
Health:

Care: 1.12. 7.1, 7 3, 7.4. 7.7. 7 18. 7.27.
Quackery 7:1. 7.14.
Setf-care: 7.15. 7.21. 7 25.
Services 7.5, 7.12. 720

Health maintenance coganizabons. 7.7. 718
H a m m : 1 1. 1 4. 1.6. 1 12. I 15. 122. 1.25. 1 28. 5 38. 6 4. 6 6.

6.15. 6.23
Individual retirement accounts 544
I n f l a t i o n 1 14. 1 22. 3 19, 6 19
Installment buying (see Credit)

. .
insurance

General- 1.28. 5.38. 6 41, 543.
Life' 1 1, 1 2. 11 5. 1.25. 5 2. 5 10. 5.21
Health: - 1.1, 1 2. 1 15, 125, 7 18
No-fault 1 16, § 17

111VeStflIEMS and investing 1 1. 1.2. 1 4. 1 16. 128. 513. 523, 5.28.
534. 535. 536. 537 538, 5 40, 5 41.
542. 5.44. 919.

Labeing 1 1. 1 2. 1 4. 1)5. 1 22. 6.7 .

Law. COnStiffier and legal aid: 1.7, 1.12. 1 IS. 1.25. 7 6. 713. 716, '

8 1. 8 13. 8.40
Learning activity packages 1 22.
Leisure 1.1.1 12. 138.6 14
Life Instkance (see Insurance)
Low-income consumers. 1.23. 2 17
Mamage and money management 14.1 15. 5 26.5 31
Marketing and the COrISUMO( 2.7, 2 13.2 15.2 26, i27
Mathematics. consumer. 12,4,. 6.9.9.8. ,
Malone (see Health and Prose:01M drugs)
Medicare and Mecicsick 1.4.1 15, 7.18.
Metnes-tor the Consumer. 121.
Money management: 112. 1.31.4 21. 5.8. 5.9. 514. 515. 522. 5 25.

5.26. 6.27. 5.30. 539. 5 46. 9.11. 9.201
Motile homes: 1 12.6.21.4

.

Mortgages (see Credit)
Nutzrion: 6.13, 6.14. 831. 9 12. .....
Paitkaging and pnong 1.4. 1.15. 6.7
Pensions: s 1.27, 544.
Perivasion and propaganda. 3.5. 4.2. 4 26.6 25.
Prescription drugs: 3.20, 6.23
Pollution: 3.12.
Product inforpriabon. 6.2. 6.3. 8.12. 8.34. 9.22, 10 4. 10.6. 116
Product safety: 1.21. 8.9. 8.21, 8 28.8 32.
Product testing: 6.10. 10.4. 10.5.
Recreation: (see Leisure)
Recycling: 3.25.
Redress. consUmer 1.21. 8.2. 8,7. 8 10. 8.15. 8:18.

4
Regulatory Agencies: 1.15. 8,1. 8.11. 8.28.

6 0
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Retrement 1.28 5.38.5 44? 723. 724
Fbghts and reSconobatbes. consumer 13. 14, 1 15, 1.22. 6.5. 6 14.

,
816, 827

Savings 1 1Z 1 4. 1.15, 524. 536. 5 37. 5.42
Scent* Ooreumer 1'6 10
Serra atrzens (see Elderly)
Shopping patterns 418, 4 24, 4 25. 6.24
Shopldbog 8 4. 8 13
S l i d e s must 3 11. 4 1. 6 1. 7 11, 7 14
Social values 2 3 2 4. 2 23
Social Seventy 1.27. 5.36. 7.23. 724
S o c i a l s e r v I c e s 7 8%. 7 9, 7 12. 7 22 '
Stools market (see InveslmentS)
Tares. 1 15 1 27. 1 2Er 5 35. 5.36. 5 38
Transponabon 1 4. 1 12. 1 15
Unemployment insurance 728
thribes 316, 321
Universal product coding 3 24
ValueS and v a l u e d e a l t : s o o n 1 1, 1 4. 1 15, 1 29, 4 1. 4 2, 4 7, 4 s.

4 19, 4 20, 4.21. 4 23. 4 26 531.710
W o m e n 121 1 27. 4 14 5 18. 521. 5.37
We!lare 78

.
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The activity which is the subject of this report was supported in whole
or in part by the Office of Education, U.S. Department of Heilth, Educt
lion, and Welfare. However, the opinions expressed herein do not
necessarily reflect the position of the Office of Education, and no
official endorsement by the Office of Education 'should be Inferred.
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i
Single copies available free while the supply last* from Materials Re-
quest Cask, Of lice of Consumers'. Education, Room 5624, R015-3, U.S.
Office of Educatlgp, Washington, D.C. 20202. N t'ulk orders can be
fined.
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